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EverRY YEAR a new generation of homemakers is graduated 
from the nation’s schools. 

American Can Company has helped give them an apprecia- 
tion of the goodness of canned foods through thousands of free 
canned food recipe books sent to Home Economics teachers for 
class instruction. 


American Can Co New York Chicago San Francisco 
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Surpasses the Fancy Yellows by Giving More Desirable Flavor and Having Superior Texture 


If you plan to pack white corn in 1950, use the fanciest variety 
available. 


SILVER CROSS BANTAM 


onard 


SIOUX CITY 6, IOWA FULL LINE OF GANNERS' SEEDS CHICAGO 16, ILLINOIS 
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If you pack citrus products.. 


Or... 


asparagus 
string beans 


Ss pork and beans 


OF one of the many other delicious fruits and 


vegetables that are packed in cans... 


CONTINENTAL 


100 EAST 42nd STREET, 


spinach... 


remember... 


Here’s why! Continental has thirty-seven can 
manufacturing plants... thirty sales offices, a 
laboratory staffed by top-notch scientists and 
technicians... fourteen field research offices... 


and an unrivaled cannery equipment department. 


CAN COMPANY 


NEW YORK 17, N.Y. 
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EDITORIALS 


modern lamp as an example of widespread bene- 

fits brought by industrial research, a General 
Electric engineer, last week said that the public’s light 
bill would be increased by some twelve billion dollars 
if today’s illumination was provided by carbon filament 
lamps of the 1906 variety. No one could possibly deny 
the manifold contributions made to society by the elec- 
trical industry nor would we have any desire to do so. 
All of us know that no one industry could stand alone 
and say that it has reached its present state of accom- 
plishment by its own efforts alone. An electrical indus- 
try, a canning industry or any other modern day 
industry would have been impossible in an era lacking 
present day communication and transportation sys- 
tems, modern machine tools and mass production tech- 
nique. No, the modern miracle of America has been 
made possible only through a happy coordination of 
industrial effort and research. 


A STORY WORTH TELLING—Pointing to the 


Yet we would be something less than human if we 
did not from time to time turn over in our minds the 
many contributions our own industry has made to a 
higher standard of living. Last week, a Rutgers Uni- 
versity Professor told a group of young farmers that 
he wasn’t worried by the dire predictions of the 


prophets of doom, such as Thomas Robert Malthus of - 


150 years ago and his modern counterpart who claims 
we will soon run short of food for an ever increasing 
population. Although he admits they may not taste 
like steak or canned fruits or vegetables, the professor 
suggests that if things get tough, we can grow more 
trees in the south and convert them into sugar and 
proteins. He says that if future generations never 
taste « good steak, they won’t know what they’re 
missing and so processed trees may taste good to them. 


May be so, but the editor of this column is just quaint 
enough to believe that the modern American par- 
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ticularly, with his broad choice of fruits, vegetables, 
fish and meats, in and out of season, is just a little bit 
better off than people who don’t or didn’t have that 
choice. We would rather look at the B.A.E. report of 
Commercial Truck Crops for processing just issued 
and point out that the farmer with the help of the can- 
ning industry, the seed industry, the chemical fertilizer 
and agricultural insecticide and fungicide industry and 
others, has increased yields of sweet corn from a 1929- 
38 average of 2.05 tons per acre to a 1949 average of 
3.07; of tomatoes from 4.15 tons to a 1949 average of 
7.34; of peas from 1518 lbs. per acre to 1854 (a poor 
year) ; of snap beans from 1.48 to 2.15, etc. 


We would rather point to the testimony of H. J. 
Heinz II, before the Gillette Committee two weeks ago 
when he said that a 22 oz. can of Heinz soup contain- 
ing 22 ingredients cost the consumer 13c. To shop for 
10 ingredients for soup, prepare, cook and clean up 
afterwards would require 4 hours time and actually 
cost 18c for the ingredients alone. 


Or we would rather show as did Carlos Campbell 
before the same Committee that Canners paid growers 
a weighted average price of $17.50 a ton for seven prin- 
cipal fruits and vegetables 1935-39 average and $42.20 
in 1948, or 141% more while at the same time the 
consumer, whose disposable personal income was up 
192‘ above that 1935-39 period, was able to buy these 
canned foods for only 54% more. 


Yes, canners have a proud story to tell the world. 
As we go into 1950, let’s make sure the consumer hears 
about it. 


MERCHANDISING—In this issue we are pleased 
to bring you a Maryland Canner’s merchandising idea. 
He reports enthusiastic support from customers. Other 
canners might want to try it out in a market. Still 
again other canners may have pet ideas. Let us have 
them for the good of all. Let’s sell canned foods. 


I 
= 

4 

t 

‘ 

} 

% 
5 


REDUCE YOUR PLANT 


with Canning Machinery 


“KEEP FIT IN THE 50’s” 
with Modern FMC Equipment 


A—No. 2 Universal Corn Cutter 

The most widely used corn cutter; single 
cuts for true whole grain pack, or cuts and 
scrapes for cream style. 

D—FMC Continuous Vegetable Peeler 

Stop peeling away profits! This machine 
reduces trimming by half; also does “finish- 


ing”. 


Write for detailed information on the equipment in 
which you are interested or get in touch with your 
nearest FMC Canning Machine Representative. 


Today’s high costs and keener competi- 
tion make it more important than ever to 
reduce your ‘Waste-Line”—and that can 
best be done by replacing slow or ineffi- 
cient equipment with modern, money- 
saving, quality-protecting FMC Canning 
and Packaging Machinery. Canning 
plants, large and small, are finding that 
© Corn Harvesters 


@ Corn Huskers 
© Bean Snippers 


B—M&S5S 10-Pocket Plunger Filler 


The accepted standard for top-speed, accurate 
measurement and positive action. Also avail- 


able in 6, 9 and 20 pocket sizes. 
E—New 75A Juice Extractor 


Heavy-duty; extra large capacity; 75 to 80 
gal. juice per minute. Also used as “finisher” 


& 


following citrus extractor. 


G—FMC Non-Shock Caser 
So fast, yet so gentle. No damaging impact 
between containers; they travel through the 
machine standing upright. 


FOOD MACHINERY AND CHEMICAL CORPORATION 


@ Juice Processors 
@ Washers 


Me 


FOOO MACHINERY 
AND CHEMICAL 
CORPORATION 


San Jose 5, Calif. 


CANNING MACHINERY DIVISIONS 


Western General Sales Office 


Eastern General Sales Office 
Hoopeston, Illinois 


it pays to standardize throughout the 
entire plant with “the standard of the 
industry”—complete FMC Equipment 
—in every department. In addition to 
the products illustrated and described 
below we suggest you investigate these 
popular plant ‘“Waste-Line Reducers” 
and ‘‘Premium Pack Producers”: 


®@ Tomato Scalders @ Blanchers 
@ Filling Machines 
Bean Graders 


@ Pulpers & Finishers 


C—Lewis Quality Grader and Washer 

Does three jobs: Grades Peas for Quality— 
Separates and Saves Brine—Cleans peas, lima 
beans, whole kernel corn. 

F—FMC-Kyler Labeler 

Two types: adjustable for a range of can sizes 
or non-adjustable for a single size can. 


D-100 
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"White Collar” Wage Regulations Revised 


Effective January 25, 1950 


Adoption of revised regulations gov- 
erning minimum wage and overtime ex- 
emption of so-called “white collar” em- 
ployees under the Fair Labor Standards 
Act—the Federal Wage and Hour Law— 
was announced last week by Wm. R. 
McComb, Administrator of the U. S. De- 
partment of Labor’s Wage and Hour and 
Public Contracts Divisions. 


The revised regulations, which will 
continue to apply to about 2,500,000 em- 
ployees, will take effect on January 25, 
1950, effective date of the Fair Labor 
Standards Amendments of 1949, which 
increase the Wage-Hour Law minimum 
wage to 75 cents an hour and make other 
changes in this law. 

The new regulations contain “tests” of 
duties, responsibilities, salary levels, and 
other basic requirements which employ- 
ers must apply in determining which of 
their employees may be exempt from the 
wage and hour provisions of the Wage- 
Hour Law as an “Ewecutive,” “Adminis- 
trative,” “Professional,” “Local Retail- 
ing,” or “Outside Salesman” type of em- 
ployee. They provide a salary and five 
tests for “Hwecutive”’ employees; a 
salary and four other tests for “Admin- 
istrative” and “Professional” employees; 
and two tests each for “Local Retail- 
ing” and “Outside Salesman” employees, 
for whom there are no salary tests. 


The tests for exemption under the re- 
vised regulations include among their 
basic requirements: (1) That “Ewecu- 
tive’ employees must perform mana- 
gerial duties; (2) that “Administrative” 
employees must perform office or non- 
manual field work of substantial im- 
portance in the management or opera- 
tion of the business; (3) that “Profes- 
sional” employees must perform work re- 
quiring advanced knowledge in a field of 
science or learning, or perform creative 
work in an artistic field; (4) that “Local 
Retailing” employees must make local 
retail sales of “goods or services,” or 
perform work immediately incidental to 
such sales; (5) that “Outside Salesmen” 
must be engaged to sell, away from their 
employer’s place of business. 

Administrator McComb said that the 
changed regulations as adopted repre- 
sent only minor changes from the pro- 
posed revisions he made known on Sep- 
tem>er 10, 1949, on the basis of a re- 
port and recommendation made to him 
following a lengthy public hearing held 
to consider changing the regulations, 
which were last substantially revised in 
1940. The Administrator took into consid- 
eration comments by interested parties 
who responded to his notice of September 
10, and the apparently intended purpose 
of ‘he Fair Labor Standards Amend- 
men's of 1949, adopted in Ce ober. 

_ Ose change, in the definition of “Pro- 
fess\onal,” was made in the interest of 
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clarity. Another change bases the sales 
volume test of the “Local Retailing” 
definition on “retail sales of goods or 
services of which more than 50 percent 
of the dollar volume are made within 
the State,” instead of on sales “the 
greater part of which are in intrastate 
commerce,” to conform with the appar- 
ent intent of the Congress in passing 
the amendments. The third change adds 
the retail sale of “services” to the “Local 
Retailing” definition. 


The new regulations contain the re- 
vised salary levels as proposed on Sep- 
tember 10 for the three classifications 
of “white collar” employees for whom 
salary tests are among the factors in 
determining exemption. For “Executive” 
type employees, the new salary test will 
be $55 a week (or $238.33 a month), to 


replace the 1940 test of $30 a week; for 
“Administrative” and “Professional” 
type employees, the new salary test will 
be $75 a week (or $325 a month), instead 
of the $200-a-month test established in 
1940. 

Also as was proposed, the revised 
regulations as adopted contain new pro- 
visions for determining the exemption 
status of employees who are paid at 
least $100 a week on a salary basis. 
These provisions establish shortened tests 
for determining whether such employees 
meet all the specific requirements of the 
“Executive,” “Administrative,” or “Pro- 
fessional” definitions. 

Formal notification of adoption of the 
revised regulations (Part 541 of the 
Code of Federal Regulations) were pub- 
lished in the Federal Register on Satur- 
day, December 24, 1949. Text of an 
explanatory bulletin on the new regula- 
tions also was published in the Federal 
Register, and printed copies will be 
available by January 1, McComb said. 


Guaranteed Wage Contracts Permissible Under Law 


The Wisconsin Canners Association 
members letter advises that there may 
be advantages in employing certain can- 
ning company employees under guaran- 
teed weekly wage contracts, sometimes 
referred to as “Belo” type contracts. 
(Belo was the name of the employer 
whose guaranteed weekly wage contract 
was first upheld by the U. S. Supreme 
Court under the Fair Labor Standards 
Act of 1938.) 

Employment contracts for a guaran- 
teed weekly wage are based upon an 
agreed workweek of more than 40 hours, 
and the guaranteed amount is the sum 
of 40 hours at the agreed hourly rate 
plus time and a half for the additional 
hours in the agreed workweek. The con- 
tract then provides that even though the 
employee works a lesser number of hours 
than the agreed length of the workweek, 
the employer will pay him the guaran- 
teed weekly wage. The advantages to 
the employee are that regardless of 
fluctuations in his weekly hours below 
the agreed number, he gets the same size 
pay check. The advantages to the em- 
ployer are that, so long as the employee 
stays below the agreed number of hours 
per week, he need not be concerned with 
computing overtime on actual hours 
worked. 


In the 1949 amendments to the Wage- 
Hour Law, which become effective Janu- 
ary 25, 1950, the guaranteed weekly 
wage contract is given statutory recog- 
nition, as follows: 

“See. T(e) No employer shall be 

deemed to have violated subsection (a) 

by employing any employee for a 

workweek in excess of forty hours if 

such employee is employed pursuant 
to a bona fide individual contract, or 

pursuant to an agreement made as a 

result of collective bargaining by rep- 


resentatives of employees, if the 
duties of such employee necessitate ir- 
regular hours of work, and the con- 
tract or agreement (1) specifies a 
regular rate of pay of not less than 
the minimum hourly rate provided in 
section 6(a) and compensation at not 
less than one and one-half times such 
rate for all hours worked in excess of 
forty in any workweek, and (2) pro- 
vides a weekly guaranty of pay for 
not more than sixty hours based on 
the rates so specified.” 

The use of this type of contract may 
be especially important when the new 
definitions of executive, administrative 
and professional employees are issued by 
the Administrator. It is likely the salary 
qualification for administrative employ- 
ees will be raised so high as to dis- 
qualify most cannery fieldmen. If that 
is the case, it may be advantageous to 
put the fieldman on a guaranteed weekly 
wage, particularly during the contract- 
ing season when his hours may vary con- 
siderably and no overtime exemption 
applies. 

It must be noted, of course, that this 
type of contract can be used only if the 
employee’s weekly hours do fluctuate, 
and the agreed number of hours per 
week is not more than 60. (If the em- 
ployee works more than the agreed num- 
ber of hours during a week when such a 
contract is in effect, he must be paid 
time and a half for such excess hours in 
addition to the guaranteed weekly wage.) 

The minimum guaranteed weekly wage 
that can be paid after January 25, to 
an employee subject to the Act, is $52.50 
for the agreed workweek of 60 ‘hours. 
This is computed as follows: 

40 hours @ 75¢ = $30.00 
20 hours @ $1.12% = 22.50 
Total $52.50 
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WORKSHOP & SCHOOL FOR CANNERY 


MANAGERS & SUPERINTENDENTS 


Representatives of 25 or 30 canning 
plants assembled at the University of 
Maryland last week (December 12 to 17) 
for a workshop and school sponsored by 
the Department of Horticulture, headed 
by Dr. I. C. Haut. Meeting in regular 
classes from Monday through Saturday, 
the “students” heard from more than 30 
speakers on every phase of the canning 
business from grower relations to mer- 
chandising. 

Dr. E. P. Walls, who is in charge of 
the processing courses and laboratory 
work at the University (referred to dur- 
ing the week as “dean of the School’’) 
had arranged for demonstrations, labora- 
tory work and discussions on everything 
from financing to truck loading. 


There was the banker who asked that 
the banker be notified as far ahead as 
possible of credit needs and that he be 
kept advised of the individual business 
conditions. From the Department of 
Commerce came Dr. White who declared 
that canners must ever be conscious of 
the consumers’ desires for a pleasing ap- 
pearance and taste. He urged his audi- 
ence to be conscious of changing retail 
methods. Also from the Department of 
Commerce came John R. Bromell who 
stressed the importance of the wholesale 
grocer in the distribution of canned 
foods. Narrowing profit margins, he 
said, have made the wholesaler most ef- 
ficient. 


George C. Cook, representing the Na- 
tional Association of Food Brokers, out- 
lined responsibilities filled by such brok- 
ers. He emphasized that they serve as 
eanner’s field sales agents in arranging 
fruit shipments, checking on credit risks, 
aiding in collections and assisting in food 
displays. 


OUTLOOK FAVORABLE—Dr. H. L. 
Stier, Chief of the State Department of 
Markets, told the students that most of 
the business experts are predicting some- 
what favorable business during the first 
six months of the new year. If so, busi- 
ness should be good for canners, he said. 
Consumers will certainly buy more food 
than in the early months of 1949. They 
will, however, be more price and quality 
conscious, he advised. Dr. Stier presented 
about 30 ‘different charts showing the 
trend in pack, shipments, stocks, prices 
and consumption of the important can- 
ned vegetables. Data also were presented 
showing the relative importance of freez- 
ing certain of these commodities and the 
competitive effect on canners in recent 
years. 


NEW BEAN VARIETY—Dr. Francis 
C. Stark of the Horticultural Depart- 
ment predicted that a new variety of 
snap beans “Topcrop” would be of in- 


creasing importance in Maryland. Quan- 
tities of seed are available for the first 
time in 1950. Tests have shown that it 
will out-yield “‘Tendergreen” from 75 to 
100 per cent and that the quality is some. 
what better. The new variety is also 
mosaic resistant. Dr. Stark also men- 
tioned a new variety of sweet peas #315, 
as showing considerable promise for 
Maryland Growers. 


LABORATORY SESSIONS —In the 
laboratory sessions, Mr. Maurice Siegel 
of the Strasburger and Siegel spoke on 
the relationship of mold count to tomato 
preducts. Each student was given the 
opportunity to make several actual mold 
counts. Mr. F. J. Crotty from The Crown 
Can Co. showed how new equipment on 
the market since the turn of the century 
has taken much of the guesswork out of 
canning. Charles J. Klinglehofer of the 
American Can Co. discussed many of the 
new factors which must be considered in 
planning a plant layout. F. J. Thomas 
also of American Can demonstrated can 
closure and trained the students to rec- 
ognize proper and improper closures, 
while LeRoy Strasburger of National 
Can outlined the various steps in can 
fabrication and acquainted the students 
with proper canning terminology. 


TOMATO PRODUCTION PRAC- 
TICES—Jesse M. Huffington of Contin- 
ental Can Co. suggested that Canners 
buy southern plants by the truck load or 
car load by ordering their requirements 
together. This would permit dealing with 
a reliable grower and insuring good 
plants, he said. He emphasized the ad- 
vantages of buying on grade and the 
payment of a bonus for top quality raw 
products. 


SHIPPING—Edward J. Dahill of the 
Association of American Railroads spoke 
of the milions of dollars of damage in 
transit. He showed how more care in 
loading would prevent shifting of the 
cargo and pointed out that railroads are 
standardizing the size of freight cars to 
provide better placement and loading of 
the cars. 


WATER POLLUTION — There were 
three representatives of the Maryland 
Water Pollution Commission on hand to 
explain the Maryland Law. The discus- 
sion included information on construction 
and drainage, cleaning and equipment, 
water supplies and similar points of in- 
terest. 


RAW PRODUCTS AND THE 
GROWER—Dr. C. H. Mahoney of the 
National Canners Association outlined a 
program of better canner-grower rela- 
tionship while Drs. E. P. Walls and J. S. 
Caldwell of the University discussed the 
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preparation of fresh fruits and vege- 
tables for freezing. 

It was an intensive program calling 
for morning, noon and night sessions 
from Monday through Saturday evening. 
Superintendents to a man were glad they 
had come and expressed their thanks to 
the University and Professors for mak- 
ing this course possible. 


TOMATO KINGS GIVEN AWARDS 


With a yield of 19.54 tons per acre, 
Raymond Abrams of Vincentown was 
crowned king of New Jersey’s contract 
tomato growers at Atlantic City, New 
Jersey, December 7. He was awarded a 
$100 savings bond by the New Jersey 
Canners Association. 

The “Tomato Day” program at which 
Abrams was honored climaxed the 3-day 
convention of the State Horticultural So- 
ciety at Hotel Claridge. 


Elmer A. Tindall of Windsor was ad- 
judged winner in the “quality” class for 
the second time in three years. His 1949 
production of 16.24 tons per acre con- 
sisted of 87 per cent U. S. No. 1’s, 18 
per cent No. 2’s and no culls. He also 
received a $100 bond. 


Wrist watches were awarded to Joseph 
Conte, Jr., of Vincentown, whose yield of 
17.45 tons per acre topped all others ina 
special class for Future Farmers of 
America, and H. Edward Harris of Bev- 
erly, who was high among 4-H club mem- 
bers with a yield of 16.7 tons per acre. 


Fifty dollar bonds were awarded to 
Norman Fulper of Lambertville who was 
second high in the yield contest with 
16.97 tons per acre and Victor Lenco of 
Robbinsville who was sécond high in the 
quality contest with a grade of 83 per 
cent U. S. No. 1’s and 17 per cent No. 2’s. 
Third high in yield was Elmer T. Miller 
of Wrightstown and third in quality was 
Oscar Anderson of Freehold. 


The number of contract tomato grow- 
ers who qualified for New Jersey’s Ten- 
Ton Club by producing 10 tons or more 
of tomatoes to the acre was 201 this year 
as compared with 242 last year and more 
than 600 in 1947. The mid-summer 
drouth was pointed to as a_ principal 
cause for the decline. 


PROMOTED 


F. E. Walker, associated with Reid 
Murdoch & Co., Chicago, since 1913, has 
been named senior vice president in 
charge of Chicago house jobbing opera- 
tions for the company, which is now 
a division of Consolidated Grocers’ 
Corporation. 


Mr. Walker, who started as a sales- 
man, has held various posts with the 
company, including direction of its 
canned foods department, Pacific Coast 
buyer, purchasing agent, branch iman- 
ager, and more recently director of sales 
and branch expansion. 


January 2, 1250 
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CANNERS EXCHANGE SUBSCRIBERS 


Self insurance for the Industry. 

All earnings credited to Policyholders. 

All Surplus and Reserves owned by Policyholders. 
Broader Insurance Coverage. 

Simplified policy procedures. 

41 years of prompt and equitable loss payments. 
41 years consecutive annual savings dividends. 
41 years specialized service. 


40% average savings on customary premiums. 


Enjoy These Advantages 
Only Through 


CANNERS EXCHANGE SUBSCRIBERS 
Lanting Warner Incorporated 


CHICAGO 54, ILLINOIS 
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AGRICULTURE 


New Gorn Plant Keeps Its Tassels in Hybridization 


By DONALD F. JONES 


Head Genetics Department, Conn. Agri- 
cultural Experiment Station 


At the Mt. Carmel Experimental Farm 
this past season, one of the spots attract- 
ing the most visitors was a field in which 
two apparently identical plots of hybrid 
field corn were growing, facing each 
other across a narrow roadway. Stand- 
ing in the road, and glancing first to the 
right, then to the left, the visitor could 
see little visual evidence that the corn 
plants differed enormously. Each seemed 
to be merely an exceptionally tall, hardy, 
productive variety of field corn. 


In a way the visitor would be right. 
On each side of the roadway, the same 
new Connecticut Station-developed va- 
riety of field corn was growing. But the 
big, yellow ears adorning the stalks on 
one side were produced in a vastly differ- 
ent way from those on the other. 


A clue to this would be the one observ- 
able difference in the two plots of corn, 
twin-like in all other respects. On one 
plot, the tassels on all plants were absent 
in three rows, then there’d be a row with 
the tassels intact, then another three 
rows of tasselless plants, and so on. On 
the other plot, all of the plants had re- 
tained their tassels. 

If the visitor knew how hydrid corn 
is produced, he’d realize that the plot 
with the alternating three tasselless and 
one tasseled row represented the stand- 
ard way of making hybrid corn. Part of 
inis process is the removal of the tassels 
‘rom the seed parent plant before any 
yollen is shed. This is done so that the 
resulting seed is fertilized only by the 
»vollen parent, thus insuring trueness to 
cype. Otherwise, the careful breeding 
which goes into the making of hybrid 
would be ruined. 


ELIMINATES DETASSELING 


The all-tasseled plot represents a new 
procedure which promises to revolution- 
‘ze the hybrid seed corn industry, by 
liminating the necessity of detasseling. 
For the seed parent of the big, hybrid 
ears in that plot is a new corn plant, 
normal in all respects, except that it pro- 
duces no pollen on its tassels. 

In the huge crossing fields of the mid- 
West where seed for the nation’s hybrid 
corn is produced, detasseling is a labori- 
ous chore. To remove all tassels before 
any pollen is produced requires a crew 
of tassel pullers going over the field 
every day, or every other day. 

Obviously, a plant that produces no 
pollen on its tassels to begin with and so 
makes the chore of detasseling unneces- 
sary is a boon to the hybrid seed corn 
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producer. Even more important than 
its saving in labor and time, is the fact 
that its use results in less injury to the 
corn plant and, consequently, in higher 
yields. 


Pulling tassels often results in re- 
moval or injury of one or more leaves 
and, this loss of leaf area regularly re- 
duces yields appreciably. Breaking the 
tassel from the stalk exposes injured 
tissue in which smut infection frequently 
gains a foothold and this infection fur- 
ther reduces yields. The use of the 
pollenless plant solves the problem of 
reduced yields from this cause. 


The new type of corn is unable to pro- 
duce pollen because of something 
geneticists call a “pollen sterile charac- 
teristic”’—a factor that occurs in the 
cytoplasm of the plants. Its antecedents 
were obtained from Dr. P. C. Mangels- 
dorf, formerly a member of the Station 
staff, who discovered the corn growing 
in Texas. In these plants, the rare pollen 
sterile characteristic appeared naturally. 


STERILE CHARACTER 
REPRODUCED 
The Texas corn was valueless in itself 
for the production of hybrids. But it 
was found that by crossing and back- 
crossing for several generations, the 
sterile characteristic could be reproduced 
in any inbred strain of corn. Thus, the 
new process can be used in the produc- 


tion of any hybrid, using a sterile inbred 
as one of the two seed parent inbreds. 
Investigations continue to make certain 
the extent to which the expense and 
labor of detasseling can be done away 
with. If they fulfill their early promise, 
the new method of seed production 
promises to be as revolutionary as the 
double cross method was originally. 


ELECTRIC LAMPS FOR CORN 
BORER 


Field tests last summer with electric 
lamps producing radiant energy in the 
near ultraviolet range and with traps 
for killing the moths reduced the popula- 
tion of corn borers in an Indiana test 
field by 57% to a distance of 46 rows 
from the lamps, Department of Agri- 
culture engineer J. G. Taylor and H. O. 
Deay, entomologist of the Indiana Agri- 
cultural Experiment Station at Purdue 
University, told the American Society of 
Agricultural Engineers at their annual 
winter meeting in Chicago. 


INSECT CONTROL CONFERENCE 


The Fourth Annual Insect Control 
Conference will be held at the University 
of Wisconsin, College of Agriculture, at 
Madison on January 10, 11 and 12. A 
program has been prepared which should 
prove interesting and valuable to can- 
ners, insecticide companies, sales and 
service personnel, and manufacturers of 
equipment for application. 


1949 TOMATO JUICE PACK 
(In Cases Of All Sizes) 
Compiled by NCA Division of Statistics 


Cans 
; per case 1948 1949 

48 1,239,592 1,641,467 
No. 300 (incl. all 300 cans from 407 to 412)...... 48 1,803,547 438,282 
48 12,388 14,889 
No. 2 Cyl. (incl. all 307 cans from 505 to 513).. 24 
No. 3 Cyl. (incl. 404 cans from 615 to 708)...... 12 = 11,976,408 10,703,381 
Miscellaneous tin and lass...........ccccccsccccssssssecssses 1,157,622 784,624 

23,701,199 20,559,673 


The above report is a summary of all reports from canners known to have 
been packing tomato juice in 1949, together with estimates for four firms not 
reporting. This report includes tomato juice and tomato juice cocktail. 

Total figures for the state of California used in this report were supplied 
by the Canners League of California. 
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At the Atlantic City Convention 


NEW PEA FILLERS NEW LABELING MACHINE 
NEW JUICE FILLER NEW CAN UNSCRAMBLER 
NEW CAN SHAKER NEW SHAKER SCREEN 


All Built To Give Increased Production at Lower Labor Cost 


THE BEST CHISHOLM - RYDER 


Chisholm-Ryder Company of Pennsylvania Ayars Machine Company 


AN AFFILIATE A SUBSIDIARY 
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“STEVE” LEWIS REJOINS ROBINS 


E. Stephen Lewis, for many years as- 
sociated with A. K. Robins & Company, 
Inc., Baltimore, Maryland manufacturers 
of canning machinery, and more recently 
Sales Manager of The Sinclair Scott 
Company, canning machinery manufac- 
turers, also of Baltimore, has returned 
to Robins as of December 29 as Sales 
Manager. “Steve,” through his long as- 
sociation with the machinery business, 
has a host of friends among the canners 
and allied interests in the Tri-State ter- 
ritory, who will learn of his return to 
Robins with a great deal of interest. 

Robert A. Sindall, Jr., company Presi- 
dent, notified THE CANNING TRADE 
at press time. He is especially happy in 
having Steve back with him. 


BOB MAIRS MAKES A CHANGE 


Robert W. Mairs, Vice-President and 
Sales Manager for The H. J. McGrath 
Company, Baltimore, Maryland, packers 
of “Champion” brand canned foods, re- 
signed on December 31 to accept a posi- 
tion with Winter Garden Citrus Prod- 
ucts Corporation at Winter Garden, 
Florida. He leaves the position with the 
sincere best wishes of the McGrath 
organization in his new connection. 


APPOINTS NEW REPS 


Union Paste Company, Hyde Park, 
Massachusetts, announces the appoint- 
ment of M. C. Shirtz, Rochester 4, New 
York, as canning industry representa- 
tive for New York State. Mr. Shirtz 
has a long background with the industry 
and his representation will not only in- 
clude the products of Union Paste Com- 
pany, but also those of the United Con- 
tainer Company of Philadelphia. He is 
also continuing to serve as a consultant 
on Government bids, having formerly 
been civilian buyer of canned foods for 
Uncle Sam. 


BOFFINGER, A & P PRESIDENT, 
DIES 


While attending a luncheon at the 
Biltmore Hotel in New York last week, 
given in honor of L. Z. Whitbeck, Traffic 
executive of the A & P, who is retiring, 
David T. Boffinger, President of the 
Great Atlantic & Pacific Tea Company, 
was suddenly stricken and died while the 
luncheon was in progress. 

Mr. Boffinger, who was 63 years old, 
had had 50 years of service with the 
A & P. He joined the company as an 
office boy in 1899 and progressively 
stepped up in service until last Febru- 
ary when he was elected President to 
succeed John A. Hartford, who moved up 
to Chairman of the Board. 
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NEWS AND PERSONALS 


Ralph C. Rosecrance, left, newly 
elected President of the Can Manu- 
facturers Institute, New York, discusses 
a detail of CMI’s consumer education 
program on can-packaged products with 
Harold H. Jaeger, Director of CMI’s 
Marketing Bureau. Mr. Rosecrance suc- 
ceeds Dan M. Heekin, President of The 
Heekin Can Co., Cincinnati, as president 
of the Institute. 


ROSECRANCE IS NAMED 
PRESIDENT OF CAN 
MANUFACTURERS INSTITUTE 


Ralph C. Rosecrance was elected Presi- 
dent of the Can Manufacturers Institute 
at a meeting of CMI’s board of Gov- 
ernors in New York, Dec. 12. 

Mr. Rosecrance, who succeeds Dan M. 
Heekin as President of CMI, is Vice- 
President of J. L. Clark Manufacturing 
Co., Rockford, Ill. Founded in 1904, 
J. L. Clark Manufacturing Co. specializes 
in designing, decorating and manufactur- 
ing tin boxes and cans especially for each 
individual customer requirement. Mr. 
Rosecrance has been with the company 
for 30 years. 

H. Ferris White, Executive Vice- 
President of the Can Manufacturers In- 
stitute, and Clifford E. Sifton, Secretary 
and Treasurer, were both re-elected for 
the coming year. Harold H. Jaeger con- 
tinues as Director of CMI’s Marketing 
Bureau. 

Newly elected members of the Board 
of Governors are F. J. Costello, Federal 
Tin Co., Inc.; George M. Doliner, Eastern 
Can Co., Inc., and W. C. Stolk, American 
Can Co. 

Other members of the Board of Gov- 
ernors are: Richard Amundsen, The 
Texas Co.; C. H. Black, American Can 
Co.; F. H. Braithwaite, Crown Can Co.; 
E. F. Euphrat, Pacific Can Co.; T. C. 
Fogarty, Continental Can Co.; D. M. 
Heekin, The Heekin Can Co.; V. K. Le- 
Comte, LeComte & Co., Inc.; Sherlock 
McKewen, Continental Can Co.; G. A. 
Milton, Geo. A. Milton Can Co., Ine.; 
E. D. Murphy, National Can Corp.; P. E. 
Pearson, Continental Can Co.; J. Howard 
Phelps, Phelps Can Co.; R. C. Rose- 
crance, J. L. Clark Manufacturing Co.; 
R. S. Solinsky, Cans, Inc.; David Stern, 


THE CANNING TRADE 


Stern Can Co.; R. P. Swartz, Crown 
Can Co.; H. K. Taylor, Geo. D. Ellis & 
Sons, Inc.; R. C. Taylor, American Can 
Co., and C. L. Thompson, National Can 
Corp. 


RAY McAFEE IN NEW POST 


R. Ray McAfee, with many years ex- 
perience in growing and canning, has 
accepted a position as Manager of the 
growing and canning operations of the 
Romeo Orchards Company of Romeo, 
Michigan. The company plans to expand 
and develop their canning operations and 
to increase facilities to handle vegetables 
and other products which are locally 
grown. Until now operations have been 
confined to apple products. 


Mr. McAfee spent some 20 years in 
canning plants in California and has 
held responsible positions in sales, pro- 
ductions and management for such com- 
panies as the S. A. Moffett Frozen Food 
Company in Oregon and Washington; 
the Ziegler Canning Cooperative, Tim- 
berville, Virginia; and more recently 
with the William P. McDonald Corpora- 
tion in Florida before the company was 
sold to Clinton Foods. Mr. McAfee suc- 
ceeds Homer Willobee in his new work. 


JOIN PENNSYLVANIA 
ASSOCIATION 


The Keystone Kraut & Pickle Com- 
pany, Cambridge Springs, Pennsylvania, 
is the latest addition to the canner 
roster of the Pennsylvania Canners 
Association. 


New associate members are: Boiardi 
Steel Corporation, Milton, Pennsylvania; 
David Finch, Newark, New York; 
Lawrence Warehouse Company, Phila- 
delphia; Taylor & Atmore, Inc., Phila- 
delphia; and the National Container 
Corporation of Philadelphia. 


CANCO PLANS SURPRISE 
EXHIBIT 


“Canco Charlie” will be a surprise fea- 
ture of American Can Company’s exhibit 
at the National Convention in Atlantic 
City in January. While Company repre- 
sentatives are not divulging details it is 
reported to be a departure from the 
types of displays previously presented 
by Canco. The company again will oc- 
cupy the 70’ booth, E-13, where last 
year’s display was presented. 


As in the past Canco personnel at the 
convention will include divisional and 
district sales managers as well as repre- 
sentatives of the company’s research 
and development department who will be 
on hand to greet customers and other 
friends. 
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stop at the clock 
that SAVES time! 


FOOD CONGRESS 
On EARTH 


Convention Holl ty 
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see the machines 
that are the last 


word in long lasting 
EFFICIENCY & ECONOMY: 


Each year more canners 


and freezers of peas and 


lima beans use Hamachek 


Viners and equipment to: 
Model AUS 
Non-Stop 


Labeler 


@ IMPROVE QUALITY 
®@ INCREASE PROFITS 


MEET COMPETITIVE 
CONDITIONS 


Model PCD 
High Speed Case 
Packer 


ALL over the country, packers 
find BURT best for simple, uninter- 
rupted labeling and high speed case 
packing that cuts costs and is thor- 
oughly dependable. 


18! KEWAUNEE WISCONSIN 
ESTABLISHED 1880* INCORPORATED 1924 
PEA AND BEAN HULLING SPECIALISTS 


aE LENT Cee BURT MACHINE CO., 401 E. Oliver St., Baltimore 2, Md. 
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ROGERS CLOSES PLANT 


Because of high freight rates to the 
East, plus mounting manufacturing 
costs, the Rogers Canning Company will 
close its plant at Athena, Oregon, and 
transfer key personnel to the Milton, 
Oregon, plant. The plant being closed 
annually produced about 370,000 cases 
of peas. 


MRS. R. P. BINZEL 


Mrs. R. P. Binzel, Vice-President of 
the Marshfield (Wis.) Canning Com- 
pany, died on December 19 at Marshfield 
after an illness of about a year. Mrs. 
Binzel was 74 years old and is the wife 
of the late R. P. Binzel, founder of the 
company, and mother of Mary Helen and 
Rudolph. 


PINEAPPLE RIOTERS FINED 


Twenty-two CIO longshoremen pleaded 
guilty at The Dalles, Ore., to rioting and 
violence in connection with the unloading 
of a barge laden with Hawaiian pine- 
apple late last September. Six were 
fined $500 each plus costs and the other 
16 were fined $200 each. The pineapple 
was consigned to a California canner 
for the manufacture of fruit cocktail. 


ORGANIZING CONVENTION 
FLIGHTS 


Direct flights to Atlantic City for the 
1950 Food Congress and Canning Ma- 
chinery Exhibit are being arranged us- 
ing crews and four-motored planes of 
regular airlines. It’s available if about 
50 men (or women) for each flight sig- 
nify their intention to use this conveni- 
ent way. 

Since Sam Gorsline’s CMSA office is 
swamped with last minute details, the 
Sentinel Travel Bureau, Inc., will co- 
ordinate the flights. This organization 
is an accredited member of the American 
Society of Travel Agents and located at 
139 North Clark Street, Chicago 2, 
Illinois (Tel. Dearborn 2-6330-1-2). 

Tentative flights are scheduled to leave 
Chicago Monday, January 23, and 
Thursday, January 26. Tentative re- 
turn flights leave Atlantic City Satur- 
day, January 28 and Tuesday, January 
31 or February 1. The price $95.00 for 
the round trip, includes lunch in flight. 
When informing Sentinel, specify pre- 
ferred time of departure and return and 
the most convenient major airport. Other 
flights will be arranged to leave from 
most areas, where the demand warrants. 

Checks forwarded will not be cashed 
until the flight is confirmed by Sentinel 
to the passenger. In any event they will 
be returned by January 20th if the mini- 
mum number of passengers needed for 
this special service is not reached. Your 
immediate response will facilitate the 
speedy announcement of the exact hour 
of each flight. 
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SALES BOOSTER 


The Churchville Canning Company, Churchville, Maryland, is boosting its 
sales of Alton House Shoe Peg Corn with its new aluminum advertising fixture 
which attaches to food market baskets as shown here. Placed facing the pur- 
chaser, buying impetus is sustained for the entire duration of her marketing 
time. 


A feature of advertising economy as well as drawing power is that the fix- 
ture is sized to carry a number two can label. By so making advertising use 
of the label, no additional printing expenditure is involved and at the same 
time the consumer is surely and constantly familiarized with the product in 
an exactness which other advertising copy necessarily fails to meet. 


The fixture attaches to the basket by means of four stamped out tongues 
which grip the basket by being curled around its wires. In a three weeks’ 
trial test, sales of the “Alton House” brand were increased over 400% in one 
store and 300% in another. According to the “Atlon House” plan one fixture 
is furnished the grocer for each unit of 5 cases ordered. The grocer further 
agrees to display the canner’s label a minimum of 60 shopping days during 
the year. 


Other canners having been attracted to this unique method of sales build- 
ing, have shown an interest in obtaining supplies of fixtures for their merchan- 
dising plans, and William M. Duvall, General Manager of Churchville, is 
planning a full scale production program to meet this need. First delivery 
was made last week. Prices to the canner are at a rate of $25.00 per 100, 
or in units of 1,000 or more $20.00 per 100. 
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BOB WHITE AT ATLANTIC CITY 


The Bob White Organization, National 
Sales Agent for the Swift & Company 
line of “Park Lane” brand of canned 
poultry products, will headquarter in 
Suite 201 at the Brighton Hotel, Janu- 
ary 22 to 26 for the Atlantic City Con- 
vention. In addition to introducing a 
new item and appointing brokers for 
open territories, an announcement will 
also be made of an important new ac- 
count that will be handled nationally 
by the White group. 


McGOWAN TO MAKE STUDY FOR 
GF SALES DIVISION 


Paul McGowan, assistant to General 
Foods’ vice president in charge of sales, 
Wesby R. Parker, has been given the 
broad assignment of analyzing and 
studying fully the present functional 
organization of the company’s sales 
division. 

General Foods’ objective, Parker 
stated, is to come up with recommenda- 
tions and facts that will enable the com- 
pany to maintain the most efficient sales 
organization possible, to meet ever in- 
creasingly competitive conditions. 

Mr. MceGowan’s assignment begins on 
January 1. Herbert N. Frank, who at 
present is district sales manager in 


Pittsburgh, will succeed him as assistant 
to Parker. 

Mr. McGowan joined General Foods as 
a retail salesman in 1930. He has held 
positions of district sales manager and 
district representative for the company 
in various cities since that time. Before 
becoming assistant to Parker, he was 
sales manager for the southwestern area. 


FEAR LABOR TIE-UP 


Many of New York City’s leading 
wholesale grocers have suspended all 
shipping instructions for canned foods 
and other supplies, due to the uncer- 
tainty surrounding renewal of the con- 
tract between members of the Greater 
New York Wholesale Grocers’ Associa- 
tion and the truckmen’s union. Negotia- 
tions for a renewal of the pact have been 
under way for some time. 


SELLING PLANTS 


New York Life Insurance Co. has 
purchased the new Providence, R. I., dis- 
tributing plant of the National Biscuit 
Co. and leased it back to NBC on a long- 
term lease. Transaction is the first be- 
tween the two companies, and is expected 
to be followed by others of similar 
nature. 


KEHR HEADQUARTERS 


Edward Kehr, St. Louis, Missouri 
food brokers, will make their headquar- 
ters in Room 361, Haddon Hall, January 
22 to 27, at the National Convention, and 
will be represented by Mr. Kehr and Bob 
Glueck. 


BROKERS ELECT 


Dallas Food Brokers’ Association an- 
nounces election of the following officers 
for 1950:—President, W. L. (Red) Gor- 
don, Gordon-Tarpley-Shearer .Co.; 1st 
vice president, Ralph Tinkle, W. W. 
Overton & Co.; 2nd vice president, Har- 
old E. Briggs, of Harold E. Briggs Co.; 
secretary, A. J. Phillips, Jr., of A. J. 
Phillips Co.; treasurer, L. E. Wilkins, of 
Wilkins Brokerage Co. 


GROCERS HEADQUARTERS 


The National American Wholesale 
Grocers Association will make its head- 
quarters at the. Ambassador Hotel, At- 
lantie City, January 27 to 31. 

The Grocery Distributors Exhibit will 
be held at the Ambassador January 28 to 
31. All but a few of the display spaces 
for the exhibit have been contracted for 
and a long list of new, profitable and ag- 
gressively merchandised products will be 
shown. 


ARTISTIC 
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ROBINS CONTINUOUS SPINACH 
BLANCHER AND FEEDER 


We also manufacture Spinach 
Coolers, Washers, Sand Tumblers, 
Trimming Tables, etc. 


Write for Copy of our No. 900 Catalogue 


A. K. ROBINS & CO., INC. 


BALTIMORE 2, MARYLAND 
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WEEKLY REVIEW 


All Quiet As Buyers Complete Inventory— 
The Citrus Fiasco—Citrus Pack To Date— 
Study Packs, Stocks And Shipments. 


THE MARKET—Despite the danger- 
ous depletion of distributors’ stocks in 
general, and the apparent need of hasty 
replacement immediately after the com- 
pletion of this week’s inventory, buyers 
don’t seem especially interested in any 
canned foods item save citrus. Though 
there seems little reason statistically, 
the recent price reductions on cocktail 
and cling peaces have created a stale- 
mate in the movement of all fruits. 
Vegetables, too, are seasonally dull, with 
corn especially on the soft side following 
recent sharp price declines. Tomatoes 
though, show signs of strength. Fish is 
somewhat on the bright side as sardines, 
both Maine and California, continue to 
strengthen, while salmon and tuna seem 
to have found a reasonably stable trad- 
ing level. Shrimp prices were revised 
upwards rather sharply during the week 
in anticipation of higher costs under the 
revised Wage and Hour Law effective 
January 25. 


CITRUS—Normally, interest in the 
Florida citrus situation at this time of 
the year is intense. This year the pic- 
tures takes on all the aspects of a full 
fledged hurricane. First of all there was 
the new Florida State Maturity Law 
which prohibited shipment out of the 
State or canning fruits not meeting the 
maturity requirements. Then there was 
the shortage of grapefruit resulting in 
the present unprecedented picture of 
grapefruit juice and blended juice selling 
at a higher price than orange juice. 
Then the Florida Citrus Mutual was 
organized to protect the grower from 
ruinously low prices. A minimum price 
to processors of $1.10 per box of oranges 
was set. Finally, and probably the most 
important, there are the frozen concen- 
trators who expect this year to require 
more oranges than the single strength 
canner. The competition between the 
canner, the freezer and the fresh fruit 
shipper is keen and not always clean. At 
this writing, freezers are paying growers 
$1.75 and more per box. Canners for the 
most part are withdrawn, feeling canned 
orange juice won’t move at these prices. 
Freezers, too, may be over shooting the 
mark. What the outcome will be is any- 
body’s guess. From the looks of things, 
all hands excepting the grower, are 
going to be hurt. Frozen orange juice 
will undoubtedly capture some of the 
business from both the fresh shippers 
and the canned juice. This column will be 
surprised if a good many freezers are 
not hurt also. Meanwhile tomato juice, 
apple juice and pineapple juice canners 
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MARKET NEWS 


are keeping their fingers crossed. High 
citrus prices are very much to their 
liking. 


U.S.D.A. indicates total Florida orange 
production this season of 61 million boxes 
compared to 58 milfion last year. 33 
million boxes of the current crop will 
come from early or mid-season varieties, 
while 28 million will be from Valencias. 
Grapefruit production is expected to 
drop from a 1948-49 production of 30,- 
200,000 boxes to approximately 25 mil- 
lion boxes this season. 


Last season the consumer bought near- 
ly every can of a pack of 8,848,452 cases 
of grapefruit, 16,671,835 cases of orange 
and 10,341,660 cases of blended juice, 
leaving the grocery shelves bare and a 
record post war low of 561,440 cases of 
all kinds in canners’ hands. The pack 
of 5,240,448 cases of orange juice thus 
far this season (to Dec. 10) is 1,820,116 
cases above the 1948 pack of 3,410,332 
cases for the corresponding period, while 
the grapefruit juice pack at only 542,610 
cases to December 10 was 1,662,610 cases 
below the 2,205,220 cases packed to De- 
cember 11, 1948. 


PACKS, STOCKS, SHIPMENTS—In- 
teresting statistics are reaching the desk 
every day. Besides the figures below, 
N.C.A. issued during the week pack 
figures on tomato juice (elsewhere in 
this issue), revised peach pack figures, 
in which the only change in the earlier 
report was a downward revision of ap- 
proximately 23 thousand cases on the 
California pack; and the canned pear 
pack. The pear pack on a 2% basis 
amounted to 3,283,649 cases of Washing- 
ton and Oregon; 2,609,614 cases for Cali- 
fornia; and 444,502 cases for other 
States, or a total of 5,797,765 cases, up 
nearly 2 million cases from the 1948 
pack of 3,992,854 cases. 


SUPPLY, STOCKS AND SHIPMENTS 
Compiled by NCA Division of Statistics 
(Cases—Basis 24/2%’s) 

CANNNED APRICOTS 


1948-49 1949-50 
Carryover, June 1 .................. 706,000 1,522,000 
4,767,000 2,375,000 
Total Supply ...... 5,473,000 3,897,000 
Stocks December 1 3,129,000 1,818,000 
Shipments During Nov. ...... 226,000 160,000 
Shipments, June 1 to Dec. 1 2,344,000 — 2,079,000 
CANNED SWEET CHERRIES 
Carryover, June 1 ............c00008 23,000 65,000 
£62,000 1,743,000 
Stocks, December 1 245,000 804,000 
Shipments during Nov. ...... 19,000 56,000 
Shipments, June 1 to Dec, 1 617,000 939,000 
CANNED PEACHES 
Carryover, 1 1,877,000 3,518,000 
Stocks, December 1. .............. 10,611,000 12,604,000 
Shipments during Nov. ...... 878,000 1,127,000 


Shipments, June 1 to Dec. 1 8,647,000 10,048,000 
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CANNED PEARS 


Carryover, June 1 793,000 788,000 
Pack 8,993,000 5,798,000 
Stocks, December 1 .............. 2,876,000 $354,000 
Shipments, June 1 to Dec. 3 232,000 
Actual Cases 

CANNED RED PITTED CHERRIES 

Pack 3,552,210 3,145 523 
3,552,210 3,445 323 
Stocks, December 1. .............. 825,962 1,201,614 
Shipments during Nov. ...... 244 353 M4700 
Shipments, July 1 to Dee. 2,726,245 2,243,70) 
CANNED TOMATO JUICE 

Carryover, July 1. 3,578,479 5,740,779 
Pack 23,701,199 20,559,673 
Total Supply 27,279,678 26,300,452 
Stocks, December 1 ............. 17,527,927 15,917,293 


Shipments, July 1 to Dee. 1 9,751,751 10,383,159 


TOMATOES—Of special interest in 
the Canners League of California reports 
were those on tomato and tomato prod- 
ucts. The tomato pack in that State was 
reduced nearly a million actual cases 
from 4,712,962 actual cases in 1948 to 
3,978,132 cases in 1949. December 1 
stocks in that area amounted to 3,370,- 
092 cases compared to 3,931,767 cases a 
year ago. Three quarters of a million 
of those on hand are in 10’s, a wanted 
item in the East. 


The League report on the tomato juice 
pack is the first State figure your re- 
porter has ever seen. The 1949 pack of 
6,341,454 actual cases represents nearly 
a third of the National pack of 20,559,673 
cases, while the December 1 stocks of 
slightly over 5 million cases represents 
about the same proportion of National 
stocks of nearly 16 million. 


The California catsup pack was off a 
million cases from 4,626,050 actual cases 
in 1948 to 3,401,189 in 1949 and Decem- 
ber 1 stocks (sold and unsold) were also 
off a million to 3,234,391 cases. 


1949 Chili Sauce December 1 stocks 
were off some 350,000 cases to 428,910 
cases, while hot sauce stocks dropped 
three quarters of a million cases from 
3 and three quarter million a year ago 
to 3 million cases December 1, 1949. 

Movement of California tomatoes and 
tomato juice June 1 to December 1 at 
2% and 3 to 3% cases respectively, was 
about the same each year, while catsup 
showed an increased movement of over 
half million cases to 2.6 million cases; 
chili sauce movement nearly doubled at 
444,110 cases, as did hot sauce jumping 
from 1,420,528 cases a year to a current 
movement of 2,323,719. 


1949 LIMA BEAN PACK 


The pack of canned fresh lima beans 
for 1949, as reported by the Division of 
Statistics of the National Canners Ass9- 
ciation, amounted to 4,713,207 actual 
cases, equivalent to 4,371,000 cases basis 
24/2’s. It is a decided increase over the 
1948 pack of 2,598,980 actual cases. 
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NEW YORK MARKET 


Trading At Virtual Standstill—Outlook For 
Continued Limited Buying—Buyers Missed 
Boat On Institutional Tomatoes — Beans 
Show Steady Tone — Soft Undertone On 
Corn—Some Forward Booking Of Tuna— 
Sardines Advance — Citrus Firm But Un- 
settled—Peach, Cocktail Break Has Driven 
Buyers To Sidelines. 


By “New York Stater” 


New York, December 30, 1949 


THE SITUATION—To the surprise 
of no one, trading in canned foods re- 
mained at a virtual standstill here this 
week. The combination of the year-end 
holidays and stock-taking by wholesale 
grocers and chains served to effectively 
limit new business. Too, the labor situa- 
tion confronting many wholesale grocers 
as negotiations for a renewal of their 
contract with truckers’ union officials 
bog down, is a handicap to much addi- 
tional prompt shipment buying. Price- 
wise, too, the market was uneventful. 


THE OUTLOOK—While some busi- 
ness will undoubtedly be consummated at 
the Atlantic City meetings, a cross-sec- 


tion of sentiment in the trade here points 
a continued policy of limited replace- 
ment buying during the early months of 
1950, and quiet possibly into the latter 
half of the year. Most food men are of 
the belief that the over-all food price 
average may sag somewhat during the 
first half of the year, and hence feel that 
there is no incentive for any speculative 
accumulations, 


TOMATOES—Buyers have awakened 
to the fact that their refusal to antici- 
pate requirements will cause some of 
them to miss the boat on No. 10 goods, 
particularly in the top quality brackets. 
It is expected that canners will have no 
difficulty in clearing their remaining 
holdings of the institutional size at full 
list prices. With the market in the East 
and Midwest closely sold up on this size, 
buyers are looking over the California 
situation, where 10s have been offering 
at $8.00 for fancy solid pack, $7.00 for 
choice solid pack, and $6.00 for stand- 
ards, all f.o.b. canneries. On _ table 
sizes, California canners are offering 1s 
at $1.10 for standards, $1.20 for choice, 
and $1.45 for fancy, with 2'%s listing at 
$1.55 for standards, $1.70 for choice, and 
$2.05-$2.10 for fancies. 


MARKET NEWS 


BEANS—The market in the East has 
continued to show a steady tone, and 
while new business has remained slow 
canners have adhered to list prices. Blue 
Lakes currently are being offered out of 
the Northwest at $1.45 for standard 6- 
sieve cut beans, with prices on fancy 
ranging all the way from $1.95 on 4- 
sieve cut to $2.70 for fancy 1-sieve whole 
beans. 


CORN—Reports of price shading on 
Yancy have tended to soften the market 
undertone, and buyers are waiting for 
an opportunity to talk the situation over 
with canners at Atlantic City before 
shaping up their early 1950 purchasing 
programs. 


PEAS—Demand has remained on the 
indifferent side, and canner prices 
showed no change during the week. 


SALMON—Canners continue to hold 
their small remaining unsold stocks of 
reds at $26.00 per case for talls, with 
halves generally commanding $15, f.o.b. 
Seattle. Sharper price differential be- 
tween reds and pinks at retail is slow- 
ing down the movement of the former, 
distributors report. Pinks are offering 
for coast shipment on the basis of $15.50 
per case, with a few reported trades at 
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MARKET NEWS 


$15.00, while halves of this grade gen- 
erally command $9.75. Chums are 
rather slow at $15 for 1s and $8.75 for 
halves, with buyers reported bidding 
around $14 for the tall size. 


TUNA—Counter to trends in the re- 
mainder of the canned fish list, a little 
booking of tuna for shipment and billing 
after the turn of the year was reported 
during the week. This reawakened in- 
terest was attributed to reports that 
canners will advance prices by some 50 
cents per case early in January, reflect- 
ing the improved statistical position of 
the market. Last quotations listed light- 
meat fancy halves at $13.25, with chunks 
and flakes in halves at $11.50 and grated 
at $10.25, all offerings subject to seller’s 
confirmation, f.o.b. California canneries. 


SARDINES—Coast canners generally 
have advanced their quotations a $6.50 
basis for 1s ovals in mustard or tomato 
sauce, with 1 tall natural pack at $4.50 
per case, f.o.b. California canneries. 
The situation in Maine is without fur- 
ther change, with canners quoting key- 
less quarters at a range of $7.00 to $7.50 
per case, f.o.b. 


CITRUS—With raw fruit prices on 
the upgrade, and canner costs fluctuat- 
ing the market for Florida canned citrus 
juices has developed a firm, but un- 
settled, tone. Canners are offering sub- 
ject to confirmation, and price fluctua- 
tions are frequent. There has been fair 
covering of orange juice from the early 
pack. 


OTHER FRUITS—Distributors are 
speculating on the possibility that the 
recent breaks in prices for peaches and 
cocktail, which have injected an easier 
tone into the fruit market, may react un- 
favorably upon the pineapple price basis. 
While the peach and cocktail reductions 
were due primarily to a battle for na- 
tional position by two of the industry’s 
largest fruit canners, rather than any 
fundamental weakness in the price posi- 


tion of fruits generally, they have never- 
theless had the effect of undermining 
trade confidence in the stability of the 
market and have driven many buyers to 
the sidelines at a time when they would 
normally be making commitments to 
cover their expected requirements for the 
first quarter of the year. Situation will 
not be fully clarified until canners and 
distributors have an opportunity to talk 
over the situation at the Atlantic City 
trade gatherings in late January. 


CHICAGO MARKET 


Market Quiet—Little Change In Salmon— 
Apple Sauce Holding Well—Steady Market 
Outlook For Spinach—Corn Soft— 
Fruits Quiet. 


By “Midwest” 


Chicago, Ill., Dec. 29, 1949 


THE MARKET—tThe situation in 
Chicago this week is, of course, extreme- 
ly quiet. Buyers have pretty well gone 
into their shells until after the first of 
the year. Most inventory periods here 
end Dec. 31, and most buying, except 
for items which run completely out, will 
be held up now until the inventory fig- 
ures are available to the buyers. Busi- 
ness as a whole has been quite satisfac- 
tory here this year, and it is expected to 
continue good for the balance of the crop 
year, due to the hand to mouth buying 
policy which has been bringing the buy- 
ers into the market for all items much 
more frequently than at any time in 
recent years. Most buyers here antici- 
pate further declines in price levels, be- 
cause of the softness which has appeared 
up to now in some of the major items, 
and are expected to continue with the 
short turnover policy. 


SALMON—The market on salmon is 
extremely quiet, with practically no pur- 
chasing going on. Price levels are main- 


taining themselves well, with tall reds 
being unobtainable from first hands, 
fancy tall pinks being quoted at $16.00, 
cohoes at $19.00 to $21.00, and chums at 
$15.00. Halves reds are offered at $15.00, 
with cohoes at about $12.50, pinks at 
$10.00, and chums at $9.00. Movement 
at the retail level is reported slow, which 
is to be expected at this time of the year, 


APPLE SAUCE—Movement of apple 
sauce for the season so far has been 
quite heavy, although it has slowed down 
to a more normal pace in the last month, 
Prices seem to be holding firm at $1.25 
for fancy sauce, f.o.b. the East, and for 
C grade, or extra standard, at about 
$1.10 to $1.15. There are all sorts of 
stories of various lots being sold at much 
lower prices, but the general level seems 
to be holding up well. Reports from the 
packing sections of the East indicate 
that most plants were shut down this 
year considerably earlier than usual, and 
many packers are warning the trade that 
the figures on the large apple crop are 
misleading when converted into good 
quality apple sauce production. 


OZARK AREA PRODUCTS—There is 
some movement of spinach here, but the 
volume is not large at this time. Fancy 
#2 spinach is offered at around $1.15, 
with #2% at about $1.45, tens at $5.00 
to $5.25, and ones at $.80, all f.o.b. fac- 
tory. Reports from the packing area 
indicate that the supply is not large and 
that a steady price situation is to be ex- 
pected. #2 Turnip and Mustard greens 
are offered at $.85, and #2 blackeyes at 
around $1.15. 


CORN—The corn’ situation continues 
to look soft. Market levels are ostensi- 
bly at around $1.30 for #2 fancy cream 
style and $1.35 for whole kernel, with 
tens fancy whole kernal at about $7.50. 
There are many reports, however, of spe- 
cial deals at special prices, and there is 
very evident pressure to sell corn on the 
part of many packers. 
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CALIFORNIA FRUITS—The situa- 
tion is quiet on California fruits, with 
very little actual business going on. 
Price levels are remaining at the figures 
where they wound up in the recent rash 
of price cuts, but it does not appear that 
these drastic price revisions were instru- 
mental in securing any substantial addi- 
tional movement. Most of the trade feels 
that the movement, or lack of it, was not 
the motivating factor in the recent cuts, 
however, as these items, particularly 
through the chain stores, have been 
moving quite satisfactorily. 


CRANBERRY SAUCE—The move- 
ment of this item has been quite good 
here this year, and the last of the holi- 
day rush orders are still arriving. Price 
levels remain at $1.50 for the advertised 
brands and around $1.20 f.o.b. the East 
for private label merchandise. The use 
of private label cranberry sauce in this 
market seems to have definitely been on 
the increase this season. 


ACE PACKING CO. 
REORGANIZED 


The Ace Packing Co., a fish packing 
concern of Moss Landing, Calif., has 
been reorganized and the name changed 
to that of the Santa Cruz Packing Co. 


CALIFORNIA MARKET 


Year End Statistics — Doubt Wisdom Of 
Canned Prices—Advances In Citrus—Pears 
Active—Fish More Firmly Held. 


By “Berkeley” 


Berkeley, Calif., Dec. 29, 1949 


STATISTICS—The fading days of 
1949 brought out a flood of statistics for 
canners and distributors to mull over 
and these served to emphasize the fact 
that while there has been a heavy move- 
ment of canned foods in recent months, 
stocks of some important items are large 
and packs have been heavy. December 
came to a close with prices on some lines 
a bit softer than at the beginning of the 
month, and with lists revised downward. 
Many distributors continue to anticipate 
requirements on about a 30 day basis, a 
policy that adds materially to the cost 
of doing business, according to canners. 


FRUIT PACKS—Final 1949 audited 
California pack figures on canned cling 
peaches, fruit cocktail, fruits for salad, 
mixed fruits and spiced cling peaches 
have been announced by the Canners 
League of California, these coming from 


the Cling Peach Advisory Board. These 
differ slightly from the preliminary fig- 
ures released late in November. On a 
No. 2% basis, the packs for the year 
were: Cling peaches, 16,524,717 cases; 
fruit cocktail, 6,134,650; fruits for salad, 
742,250; mixed fruits, 436,296, and spiced 
cling peaches, 477,762. 


STOCKS—Canners stocks of fruits on 
hand, sold and unsold, as of December 1, 
were reported by the Canners Leagues, 
as follows: Apricots, 1,784,169 cases; 
sweet cherries, 299,207; pears, 1,090,843; 
cling peaches, 10,953,980; freestone 
peaches, 973,045; fruit cocktail, 5,647,- 
267; fruits for salad, 716,525, and mixed 
fruits, 436,721, all on a No. 2% basis. 


TOMATO PACKS—Figures on the 
1949 California pack of tomatoes and 
tomato products have also been released 
by the Canners League of California, 
with these fitting in quite closely with 
earlier estimates. The total pack in 
actual cases is placed at 3,978,132 cases, 
of which 3,343,918 were round tomatoes 
and 634,214 Italian tomatoes. The pack 
of round tomatoes was made up of 849,- 
166 cases of fancy, including solid pack; 
369,996 of extra standards, and 2,124,756 
of standards. The pack of tomato juice 
amounted to 6,341,454 cases, this includ- 
ing vegetable juice consisting of 70 per 
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MARKET NEWS 


cent or more tomato juice. The output 
of tomato catsup amounted to 3,401,189 
cases, tomato chili sauce, 477,879, and 
tomato sauce and/or hot sauce 3,914,174. 
The output of tomato puree was 1,551,- 
946 cases, tomato paste, 3,585,943, and 
other tomato products 170,587. 


STOCKS—Total stocks of tomatoes 
held by California canners as of Decem- 
ber 1 were 3,370,092 cases, of which 2,- 
977,853 were round tomatoes and 392,239 
were of Italian-type. Stocks of tomato 
products on this date were: tomato juice, 
5,068,159; tomato catsup, 3,234,391; 
tomato chili sauce, 428,910; and tomato 
and/or hot sauce 3,040,702. 


PRICES—The recent readjustment 
downward in the price of cling peaches 
and fruit cocktail has not resulted in any 
noticeable increase in business and it is 
a matter of opinion whether or not the 
move was a wise one. Independent pack- 
ers have lowered quotations on No. 2% 
choice clings from $2.00 to $1.90, but 
doubt is expressed that the difference of 
10 cents a dozen will induce buyers to 
increase their orders. At least one 
canner is quoting this item at $1.82%, 
with the trade unable to decide just what 
the reason may be. 


CITRUS—Citrus fruit juices have 
shown quite an advance, in keeping with 
the improved prices to growers. Cali- 
fornia orange juice is now quoted at 
$1.40 for No. 2s and $3.25 for 46 oz., 
with the Florida product $1,27% and 
$2.92. California blended juice is mov- 
ing in a limited way at $1.55 for No. 2 
and $3.50 for 46 oz., against Florida’s 
$1.38 and $3.18. California grapefruit 
juice is selling at $1.50 for No. 2 and 
$3.40 for 46 oz., while the Florida prod- 
uct is priced at $1.48 and $3.45. It is 
the opinion locally, that still higher 
prices may be expected. 


PEARS—Pears continue quite an 
active item in the California fruit list 
and prices are firmer than most fruits. 
The 1949 pack amounted to 2,069,614 
cases, reduced to the No. 2% basis, and 
on December ist there were 1,090,843 


cases in canners warehouses, sold and 
unsold. It is quite noticeable that the 
fancy grade is in demand, with this 
priced but slightly above choice. Some 
canners are quoting fancy No. 2%s at 
$3.00 and choice at $2.95. 


FISH—Canned fish is being more 
firmly held and some recent prices are 
now only a bad dream. Some heavy 
catches of sardines are being made in 
southern California waters, with land- 
ings of from 4,000 to 5,000 tons being 
made in a day. The price of 1-lb. ovals, 
in tomato or mustard sauce, is firm at 
$6.00 a case, with 1s tall natural at 
$4.00. When prices zoomed to $14.00 
and $15.00 a case, domestic demand 
dropped off sharply and this has never 
fully recovered. 


Fancy light meat tuna halves have 
been selling in this market for some time 
at $13.00, with standard at $12.00, 
chunks and flakes at $10.50 and grated 
at $10.00. Most canners are now quot- 
ing for private label for shipment after 
January 1 at an increase of 25 cents a 
case on fancy and standard and 50 cents 
a case on chunks and flakes and on 
grated. 


GULF STATES MARKET 


Canners Face Problems In Wage and Hour 
Law—Shrimp Prices Up—Oyster 
Canning Under Way. 


By “Bayou” 


Mobile, Ala., Dec. 29, 1949 


SHRIMP—With consumers every- 
where clamoring for reduction of food 
prices and the new Federal minimum 
wage law of 75¢ per hour going into 
effect January 1, the predicament of the 
canners is similar to the predicament 
that a grammar grade class was put by 
a “smart guy” visiting professor when 
he asked this question to the class: “if 
the distance from New York to New 
Orleans is 1500 miles, and from San 
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Francisco to Chicago 2500 miles, how 
old am I?” 


The class was dumbfounded at the silly 
question except one youngster who held 
up his hand and answered 44 years, to 
which the professor replied “correct, 
how did you get the answer?” The boy 
said, “very easy,” but the professor in. 
sisted on the boy telling him how he 
arrived at the answer until finally the 
boy said, “well, it’s this way, I have a 
brother 22 years old that is half nuts, 
so you must be 44 years.” 


The question of reducing the price of 
canned foods while paying the same price 
for raw material and a higher price for 
labor is equally silly. 


The new price of canned shrimp as 
quoted by packers who have established 
brands of quality products is $4 per 
dozen for small; $4.35 for medium; $4.75 
for large and $5 for jumbo in 5 ounce 
tins, f.o.b. cannery (not Federal 
inspected). 

A drop of 2,759 barrels shrimp took 
place in the production of shrimp the 
week ending December 16, 1949, over the 
previous week, as 3,011 barrels were 
produced the week ending December 16 
and 5,770 barrels the previous week. The 
eanneries in Louisiana, Mississippi and 
Alabama received 1,460 less barrels 
oysters. 

Landings of shrimp for the week end- 
ing December 16, 1949, were as follows: 
Louisiana 982 barrels, including 448 
barrels for canning; Mississippi, 439 
barrels, including 355 for canning; Ala- 
bama, 27 barrels; Florida (Gulf area), 
64 barrels and Texas 1,499 barrels. 


The canneries in Louisiana, Missis- 
sippi and Alabama reported that 2,683 
standard cases shrimp were canned dur- 
ing the week ending December 17, 1949, 
which brought pack for the season to 
551,104 standard cases as compared 
with 478,616 standard cases packed dur- 
ing the same period last season. 


OYSTERS—tThere were 2,008 more 
barrels oysters produced the week ending 
December 16, 1949, than the previous 
week and the amounts were 4,602 barrels 
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the week ending December 16 and 2,604 
the previous week. 

The canning of oysters started in 
Louisiana two weeks ago and the can- 
neries received 1,135 barrels that week. 

The raw oyster business reached its 
peak Christmas week and from now on 
it will dwindle down, and some of the 
tongers will knock off tonging for the 
raw market and tong for the canneries. 

Bids for planting and dredging of seed 
oysters in Mobile Bay were asked Satur- 
day by the State Department of 
Conservation. 

The department plans to let a contract 
to dredge from the state oyster reefs 
not less than 10,000 barrels nor more 
than 40,000 barrels of seed oysters to 
be replanted on other reefs in Mobile 
Bay. 

Bids for the dredging and planting will 
be opened in the departmental office, 7 
N. Bainbridge St., Montgomery, at 10 
a.m. on January 10. 

The dredging and planting operations 
will be supervised by Conservation De- 
partment officials. 


TUNA PLANT FOR PASCAGOULA 
—The following is quoted from The 
Mobile Register of December 24, 1949, 


SAN DIEGO—(UP)—A spokesman 
for a group of West Coast tuna boat 
owners said Friday a verbal agreement 
has been reached to locate a $300,000 
tuna cannery at Pascagoula, Miss. 


Cecil W. Drake, who operates three 


’ tun clippers and is interested in eight 


others in the San Diego area, said his 
group had reached a verbal agreement 
and attorneys were now working out 
final details of the move. 


Five West Coast boats, one from 
Tacoma, Wash., and four from San Diego 
will fish for the new cannery at the 
start of operations. 


“We hope to increase the fleet to 10 
ships soon,” Drake said. 


Drake declined to identify his partner 
in the transaction other than to say the 
J. M. Martinae Shipbuilding Co. of 
Tacoma was interested. 


“Construction should begin within 90 
days,” Drake said. “It will take that 
long to work out building plans, ete. We 
have selected a site on the main channel 
adjacent to the L. & N. Railroad tracks 
at Pascagoula. 


“T will probably go to Pascagoula 
about the middle of January,” Drake said. 


CHARLES W. GRIFFIN 


Charles W. Griffin, an old-time canner 
of California, and a member of the 
Griffin & Skelley Co. which firm joined 
with three other large concerns in 1916 
in forming the California Packing Cor- 
poration, passed away at his home in 
Alameda, Calif., December 22, following 
a long illness. He was 82. For several 
years he was a vice-president of the 
California Packing Corporation and re- 
mained on the board of directors until 
1942, when illness forced his retirement. 

He is survived by his widow, Gertrude 
C. Griffin, and two sons, Willard C. 
Griffin and Charles W. Griffin, Jr., both 
directors and vice-presidents of the Cali- 
fornia Packing Corporation. 


BUNJE TO MANAGE PEACH 
ASSOCIATION 


Ralph Bunje, of Fresno, has been 
named the new manager of the Cali- 
fornia Canning Peach Association, San 
Francisco, succeeding the late W. J. 
Edinger. He has been director of the 
Agricultural Labor Bureau of the San 
Joaquin Valley for the past six years 
and is well acquainted with the cling 
peach industry. 


CALENDAR OF 


JANUARY 10-12, 1950—4th Annual 
Insect Control Conference, University of 
Wisconsin, College of Agriculture, Madi- 
son, Wis. 


JANUARY 18-20, 1950—Annual Win- 
ter Meeting, National Macaroni Manu- 
facturers Association, Hotel Flamingo, 
Miami Beach, Fla. 


JANUARY 22-31, 1950—Joint Nation- 
al Conventions of National Food Brokers 
Association, National Canners Associa- 
tion, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 22-27, 1950—Annual Con- 
vention, National Food Brokers Associa- 
tion, Atlantic City, N. J. 


JANUARY 26 - 27, 1950 — Annual 
Meeting, National Preservers Associa- 
tion, Marlborough-Blenheim Hotel, At- 
lantic City, N. J. 


JANUARY 27, 1950 — Mid-Winter 
Meeting, National Pickle Packers Asso- 
Clation, Roosevelt Hotel, New York, 


N. Y. 
JANUARY 27-30, 1950 — Annual Ex- 


hibit, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 27-31, 1950—Annual Con- 
vention, National American Wholesale 
Grocers Association, Ambassador Hotel, 
Atlantie City, N. J. 
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JANUARY 28-31, 1950—Annual Con- 
vention, National Canners Association, 
Atlantic City, N. J. 


JANUARY 23-24, 1950—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Montreal, Quebec, Canada. 


JANUARY 26-27, 1950—Annual Meet- 
ing, National Preservers Association, At- 
lantic City, N. J. 


JANUARY 31-FEBRUARY 838, 1950— 
Annual Convention, Frozen Food Indus- 
try, Congress Hotel, Chicago, III. 


FEBRUARY 6-15, 1950—Canners and 
Frozen Food Packers School, Oregon 
State College, Corvallis, Ore. 


FEBRUARY 138-14, 1950 — Annual 
Meeting, Tennessee - Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 15-17, 1950—Annual In- 
diana Canners & Fieldmen’s School, Pur- 
due University, Union Building, Lafay- 
ette, Ind. 


FEBRUARY 16-17, 1950—3rd Annual 
Short Course for Canners’ Field Men, 
University of Minnesota and Minnesota 
Canners Association, Radisson Hotel, 
Minneapolis, Minn. 


FEBRUARY 9-10, 1950—42nd Annual 
Convention, Ozark Canners Association, 
Colonial Hotel, Springfield, Mo. 


MARCH 9-10, 1950—Annual Fruit & 
Vegetable Cutting Bee, Canners League 
of California, Fairmont Hotel, San Fran- 
cisco, Calif. 


MARCH 10-11, 1950—Annual Meeting, 
Utah Canners Association, Hotel Utah, 
Salt Lake City, Utah. 

MARCH 12-14, 1950 Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 

MARCH 13-24, 1950 — Short Course 
for Cannery Fieldmen, Wisconsin Can- 
ners Association, University of Wiscon- 
sin, Madison, Wis. 

MARCH 15-17, 1950 — Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 

MARCH 20-21, 1950— Annual Meet- 
ing, Canners League of California, Santa 
Barbara, Calif. 


MARCH 23-24, 1950—Annual Meet- 
ing, Canners League of California, Bilt- 
more Hotel, Santa Barbara, Calif. 

MAY 7-10, 1950—40th Annual Con- 
vention, Flavoring Extract Manufactur- 
ers Association of America, Traymore 
Hotel, Atlantic City, N. J. 

MAY 21-24, 1950—Annual Convention, 
American Spice Trade Association, 
Shawnee Inn, Shawnee-on-the-Delaware, 
Pa. 

MAY 24-26, 1950— Annual Meeting, 
Central Atlantic States Association of 
Food & Drug Officials, Chalfont Hotel, 
Atlantic City, N. J. 

JUNE 29-JULY 1, 1950 — Midyear 
Meeting, Grocery Manufacturers of 
America, Greenbrier Hotel, White Sul- 
phur Springs, W. Va. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


VEGETABLES 


BEANS, 3TRINGLESS, GREEN 


MARYLAND 

Fey., Fr. Sliced, No. 2..........1.55-1.60 
No. 303 1.35 
No. 10 7.25-7.50 

Ex. Std., Cut, No. 2.............. 1.30-1.40 
No. 10 6.50-7.00 


No. 10 6.00 

N. Y., Fey., Cut gr., 4 sv., 


1.75 
8.75 
1.40 
7.00 


WISCONSIN 
No. 2, Fey., Cut, Gr., 2 8v.......000 2.15 
4 sv. 1.65 
5 sv. 1.30-1.35 
No. 10, Fey., Cut, 2-3 sv. «0000. 9.50 
Ex. Std., 5 sv 
Std., 5 sv. 
NortTHWEST 
No. 2, Fey., 1 sv., Wh. 
Fey., Cut, 4 sv. 9 
OzARKS 
Ex. Cut No. 2 1.25-1.30 
TExAS 
No. 1, Std., Cut 
No. 2 
No. 10 
No. 2, Fey., Wh., 1, 2, 
3, sv. 2.00-2.10 
No. 10, Fey., Cut, 1, 2, 3 sv....... 8.00 
Ex. Std., Wh., 4 sv. ............8.00-8. 


BEANS, LIMA 


Md., No. 1, 80% 1.30-1.35 
No. 303, 60 to 80% ar.....1.30-1.45 

10.00-10.50 
Wis., No. 808, Tiny @r. 2.65 
Small 2.30 
Medium 2.00 
No. 2, Tiny gr. 2.85 
Small 2.55 
Medium 2.10 
Texas, Fr., Gr. & Wh., No. 2....1.75 
West Coast, Gr., No. 308....2.385-2.45 
No. 2 2.45-2.60 
No. 10 12.50-13.50 
80% Gr., No. 808 2.15-2.35 
2.25-2.50 


11.50-12.50 


East, Fey.,.Cut, No. 2.......... 1.05-1.15 

No. 10 5.00-5.50 
No. 2, Fey. Wh., 10/0 1.50 
Mid-west, Fey., Cut, No. 2..1.00-1.05 

No. 10 4.25-4.50 

No. 10 5.25 
Texas, Fey., Diced, No. 10 .. ...4.75 
Whole, No. 10, 60-70 ct... 6.00 


CARROTS 


1.00-1.10 
No. 10 4.75-5.00 
N. Y., Fey., Diced, No. 2........... -90 
No. 10 4.50 
No. 10 4.50 
Texas, Fey., Diced, No. 2 ......... 95 
Fey., No. 10 4.50 


CORN 


MIDWEST 

Fey., W.K., Gold., No. 2......1.35-1.45 
No. 1 1.00-1.05 
12 vac. 1,20-1.25 
No. 303 1.15-1.25 
7.50-8.00 

Ex. Std., 12 oz. Vac. ..........1.00-1.10 
-95-1.00 
No. 2 1.10-1.20 
No. 10 6.40-6.50 

Std., No. 2 1.00 
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CANNED 


Fey., C.S., Gold., No. 2...... 1.30-1.45 
No. 1 
No. 303 


1.00-1.10 
-90- .95 
5.75 


Fey., W.K., Gold., No. 2......1.85-1.40 
No. 303 1.20-1.35 
No .10 7.50 

No. 303 1.00-1.10 
No. 10 6.50-6.75 

1.00-1.05 

Fey., C.S., Gold., No. 2........ 1.30-1.40 
No. 303 1.20-1.25 
No. 10 7.00-7.50 

-95-1.05 
No. 2 1.05-1.15 
No. 10 6.50-7.00 

No. 2 -95-1.00 
No. 10 6.25 


PEAS 


MARYLAND, ALASKAS 
Ex. Std., 2 sv., No. 2 


Std., 3 sv., No. 
No. 2 
No. 10 6.50-6.75 

No. 2 1.00 
No. 10 5.75-6.25 

Std., Ungraded, No. 2 «sesso 1.00 
No. 10 6.50 

MARYLAND, SWEET 

No. 303, Fey., Ungraded.............. 1.30 

Ex. Std. 1.20 
Std. 1.00 

No. 2, Std., Ungraded.............0000+ 1.10 

No. 2, Ex. Std., Ungraded ove 25 

Fey., 4 sv., No. 10 8.50 

Ex Std., 3 sv., No. 10 8.50 
4 sv. 7.75 
5 sv. 7.00 
7.00-7.25 

No. 10, Std., Ungraded........ 6.25-6.50 

New YorK, SWEETS 

3 sv. 1.75-1.85 
No. 10 9.00-9.25 
4 sv. 1.55-1.70 
No. 10 8.50 
5 sv. 1.40-1.50 
1.50-1.65 

No. 10 8.00 
4 sv. 1.30 
No. 10 7.50 
5 sv. 1.20 
No. 10 7.00 

Mipwest ALASKAS 

No. 308, Fey., 8 1.25-1.30 

No. 303, Ex. Std., 3 sv.........1.15-1.20 
1.0744-1.121%6 
5 sv. 1.05 

Mo. 803, 1.00-1.05 

2 sv. 2.30-2.35 
3 sv. 1.60-1.65 

No. 2, Ex. Std., 3 sv. ce 1.25-1.35 
4 sv. 1.10-1.15 

No. Btd., B 1.35-1.40 
3 sv. 
4 sv. 

No. 10, Fey., 3 sv. 

No. 10, Ex. Std., 2 sv. 
3 sv. 

No. 10, Ex, Std., 4 sv 

No. 10, Std., 3 sv. ..... 

No. 10, Std., 4 sv. 

Mipwest SWEETS 


FOOD PRICES 


No. 
No. 2, ~ 4 sv. 
5 sv. 
Ungraded 
No. 303, Fey., 4 sv. “ 

4 sv. 

5 sv. 
No. 2, Ex. Std., Ungraded.......... 1.40 

No. 10, Ex. Std., 5 sv. 

No. 2, Std., 3 sv. 

4 sv. 
NortTHWEST 
Sweets, Fey., No. 2, 8 sv.....1.75-1.80 

4 sv. 1.50-1.55 


POTATOES, Sweet 


Md., Fey., Sy., No. 3, Sq.....1.85-2.00 
No. 2% 2.00-2.25 
No. 10 7.25-8.00 

No. 10 6.25-7.00 

Texas, Gy., No. 1.70 
No. 2% 1.95 
No. 10 7.75 


SAUERKRAUT 


Y., Fey., No. 2% 
No. 10 3.90 
Midwest, Fey., No. 2%........ 1.05-1,15 
No. 10 3.50-3.70 


SPINACH 


No. 2% 1.60-1.75 
No. 10 5.25-6.50 

No. 2% 1.60 
No. 10 5.25 

Ozark, Foy., No. 1.10-1.15 
No. 2% 1.45-1.50 
No. 10 5.15-5.25 


TOMATOES 


Tri-States, Std., No. 1.......... -70- .75 


Midwest, Fey., No. 2 2.00 

No. 2% 2.00-2.25 

No. 10 7.00-7.25 

1.20-1.25 

N. Y., Bx. Gtd., No. 1.40-1.50 

2.00 

6.50-7.00 

Texas, Ex. Std., No. 

Fey. te. 


» No. 303 
2 


2% 
» 


TOMATO CATSUP 


1.50-1.60 
N. Y., Fey., 14 oz. . wn 
Mid-West, 14 oz., Fey 


Ex. Std. 
FRUITS 


Withdrawn 
1.4214 
Withdrawn 
«007.50 


1.30-1.35 


APPLES 


N. W., No. 10, Sl. ... 


APPLE SAUCE 


N. Y., Pa., Va., Mipwest 

Fey., No. 308 ...... 1.10-1.15 
No, 2 1.25-1.35 
No. 10 5.50-6.00 

1.10-1.15 

Calif., Fey., No. 808 1.15-1.25 
No. 2 1.22%-1.40 


THE CANNING TRADE 


APRICOTS 
Halves, Fey., No. 2%... 2.50-2.70 
No. 10 9.50 
No. 10 8.50-8.75 
Std., No. 244 2.10-2,20 
No. 10 7.00-7.15 
Fey., No. 2%, Wh. Peeled..........2. 
Ch., No. 2%, Wh. Peeled 
FRUIT COCKTAIL 
No. 2% 
No. 10 
Choice, No. 1 
No. 2% 
No. 10 
PEACHES 
Calif. Y.C., Fey., No. 2%4....2.00-2,15 
No. 10 8.25-8.40 
No. 10 7.50-7.70 
No. 10 6.70-6.85 
PEARS 
Calif. Bart., Fey., No. 2%4..2.85-3.00 
Choice, No. 2.70-2.95 
Me. 1 FT 1.60-1.85 


JUICES 
CITRUS, BLENDED 
46 02, 3.15 
No. 10 6.25 
46 02. 
GRAPEFRUIT 
46 oz. 3.35-3.45 
No. 10 6.50-6.75 
46 oz. 3.40 


Tetras, Fey., NO. 1.45 
3.35 


-25-1,274 


“1.40 


46 oz. : 2.25-2.30 
No. 10 4.45-4.65 
Tri No. 1.00-1,10 
46 oz. 2.15 -2.25 
Mid-West, Fey., 6 02. 57% 
12 oz. .719 
No. 2 1.05-1.10 
2.15-2.30 
Calif., Fey., No. 2.......... 100% 07% 
46 02. 25-2.40 
No. 10 ised 25 


Gulf, 434 oz. 4.00-4,25 
6% oz. 5.50 
SALMON—PEr Case 

Alaska, Red, No. 1 T. Nominal 
’s 15.00 

Med. Red., No. 1 T 20.50-21.00 
2,50 
Pink, Now 1 


14's 16.00-17.00 


SARDINES—PEr Case 
Maine, 44 Oil Keyless .......... 7.00-7.50 
Calif., 1 Ib. ovals with 
Tomato Sauce 
No. 1 T, Nat. 
SHRIMP 
5 oz., 
Medium 
Large 
Jumbo 
TUNA—Per CASE 
Fey., White, 48/14’s 
Std 


6.00-6.50 
4,00-4,50 


Grated 
Fey., Light meat, 14’s ....13.(0-13.50 
Std. 12.00-12.50 
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NO. 245 6501.65 Calif. Fey. 
46 ox 8.95 
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— WANTED and FOR SALE 


There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc.. as words. Short line counts as a full line. Use a 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


YOUR FIRST THOUGHT for good food and canning equip- 
ment should be the First Machinery Corp. Stainless and Copper 
Kettles, Tanks, Stills, Evaporators, Vacuum Pans and Pressure 
Vessels. Reactors, Retorts, Sterilizers; all sizes. Dryers and 
Dehydrators of all types utilizing steam, electricity or gas; 
vacuum or atmospheric. Juice extractors, Pulpers and Finish- 
ers. Colloid Mills, Homogenizers and Viscolizers. Centrifugal 
Extractors, Filter Presses. Cutters, Slicers, Dicers, Choppers, 
Grinders. Vegetable and Fruit Washers, Peelers, Blanchers, 
etc. Packaging Equipment including Fillers, Labelers, etc. Com- 
plete plants for sale on location. First Machinery Corp., 157 
Hudson St., New York 138, N. Y. , 


FOR SALE—2 Mojonnier #90 Stainless Steel Auto. Rotary 
Vacuum Fillers, 14 spout; Rebuilt Wrap Around Labelers for 
#1 to#10 cans; Reconditioned 60 gal. and 80 gal. Stainless 
Clad Jacketed Kettles; 4 Horizontal Retorts; Ayars 8-pocket 
Pea and Bean Fillers for 300 x 407 cans. Perry Equipmen 
Corp., 1502 W. Thompson St., Philadelphia 21, Pa. : 


FOR SALE—Complete Tomato Line including 72 place Mer- 
ry go-round Table with double can track, Haynie Automatic 
Scalder, Juicer, Finisher, Pulper, and all equipment necessary to 
pr operation. To be sold only as a unit. Adams Foods, Inc., 

da, Ohio. 


FOR SALE—A few of the items we offer for immediate sale 
are: Closed Retorts 40” x 72” with perforated baskets; Budgit 
One ton Electric Hoists; Kane 7 HP 100# W.P. Gas Fired 
Boiler; Stainless Steel Juice Extractor 30-40 g.p.m.; Stainless 
Steel 9 Stem Rotary Filler for gallons; Adjustable Labeler for 
gallons and down; 3450 gallon Stainless Tanks and Coils; Ur- 
schel Model “B” Stainless Steel Dicers; Can Casers; Buffalo 
Meat Grinder 20 H.P. Motor, 6000# per hour; and many, many 
more desirable items. Send us your inquiries. The Machinery 
& Equipment Corp., 533 W. Broadway, New York 12, N. Y. 


FOR SALE—1 Indiana model “B” E-Z Adjust Pulper, Serial 
No. 14387, 12” flat pulley drive, tight and loose; 1 Indiana Model 
“A” E-Z Adjust Pulper, Serial No. 1525, 14” flat pulley drive, 
tight and loose; 1 FMC Kyler Boxer, Model P, Can Size #2, 
Serial No. MC167; 1 Kyler Boxer, No. 882P, Can Size #303; 
2-60” Grabill Fruit Washers; 1 new Philadelphia Filler 
(Geyer), Serial No. 1682, in original shipping crate, adjustable 
from 4 ounces to gallons, all stainless steel parts. Write: Bow- 
man Apple Products Co., Inc., Mt. Jackson, Va. 


FOR SALE—Select Equipment 2 years old, ready for shipment 
and use, from user to you; 2 Stainless Steel Tanks 750 gals., 
Agitators, Drives and 2 H.P Motors and Kook-More Koils; 2 
Stainless Steel Tanks 500 gals. with Agitators and Motors and 
Kook-More Nickle Koil; 1 Model A Juice Extractor 5 H.P. 
Motor; 1 Indiana Paddle Finisher 3 H.P. Motor, Monel Screen, 
Stainless Steel Hood & Pan, etc. The Machinery & Equipment 
Corp., 533 W. Broadway, New York, N. Y. 


FOR SALE—One TUC Whole Kernel Corn Line complete 
with Vacuum Pump and Motor. Never used as production 
equipment. Address: Roxanna Canning Co., Waynesville, Ohio. 


FOR SALE—Four Vance and Baker Horizontal Square Type 
Retorts, two truck capacity, equipped with trucks, Powers 
Regulators, and automatic valves. Price $800.00 each FOB: 
Glaser’s Provisions Co., Ine., St. Joseph, Mo. 


FOR SALE—Robins #100 Pulper, equipped with .060 screen, 
complete with 5 H.P. Motor and drive; never used. Priced to 
sell. R. B. Souder, Souderton, Pa. Phone: 2413. 


FOR SALE—50 place Tomato Merry-go-round Table com- 
plete; Corn Silker and Sheboygan Corn Washer; 2 Rotary 
Pumps. All in good condition. Also Pulleys and Shaftings, all 
sizes. Will sell reasonably. The Killian, Colbert Canning Co., 
P. O. Box 6925, Baltimore 16, Md. Telephone: Sykesville, 
Md., 321-J-I. 


FOR SALE—1 16 foot Blancher; 1 Corn Shaker; 4 Peerless 
Crushed Corn Cutters; 1 500 gal. Steel Tank. Lineboro Can- 
ning Co., Inc., Lineboro, Md. 


FOR SALE—1944 Model 2% ton GMC Tractor, just paid 
$975.00 for a new engine, will sell for $1000.00; Fruehauff 
Trailer, good as new. Carroll G. Wareheim, Lineboro, Md. 


WANTED—MACHINERY 


YOR SALE—One 30 H.P. Clayton Steam Generator, used five 
weeks, perfect condition. Will take a good liberal discount from 
the original price. Too small for our job. Pie Master Packers, 
98 Center St., Bath, Maine. 

' OR SALE—Seven Wisconsin #100 Retorts; will hold 90 #2 
cans, used only a short time, tested to 25 pounds; original cost 
$43.00, will sell for $25.00 each. Pie Master Packers, 98 Center 
St.,”Bath, Maine. 


THE CANNING TRADE 


January 2, 1950 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


WANTED—Hansen Hand Pack Filler for 211 diameter can, 
want machine in condition suitable for rebuilding; Blending 
Corn Mixer Food Machinery Fig. 527, capacity 300 gal. Adv. 
49130, The Canning Trade. 
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FOR SALE—FACTORIES 


FOR SALE—Modern Canning Plant in Central Eastern 
Shore of Md. Fully equipped to pack 2,000 cases snap beans and 
2,000 cases #2 and 1500 cases #2% tomatoes. New roofs 
throughout. New 200 HP Stoker Boiler recently added to two 
smaller boilers. Excellent raw stock and labor supply. Private 
rail siding. Ample storage space. Adv. 49133, The Canning 
Trade. 


FOR SALE—Tomato Canning Factory; capacity 3,000 cases 
daily; located in Northumberland County, Va. on hard surfaced 
road at head of river; abundance of water, all waste floated 
away. Link Belt Peeling Table; Hayne Scalder; one 125 HP 
Boiler; all in good condition. This is good territory. J. W. 
Welch Co., Downings, Va. 


FOR SALE—Two established Single Line Corn Canneries, 
Southern Ohio. Excellent condition. Abundant water and labor. 
Grower relationship the best. Ready market in advantageous 
freight area. Adv. 49136, The Canning Trade. 


HELP WANTED 


WANTED—Man to take complete charge of a cannery located 
in Eastern Pennsylvania. We specialize in tomato products. 
Prefer one to invest money in this fast growing cannery. Adv. 
49135, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Middle age man with 25 years labora- 
tory and production experience wants a position as Food Tech- 
nologist or Production Supervisor. Experienced on vegetables, 
dry lines, and meat and poultry specialties, including soups. 
Familiar with B. A. I. regulations. Adv. 501, The Canning 
Trade. 


POSITION WANTED—F'ood Products Manager, age 40 with 
22 years experience, plant lay-out, purchasing, manufacturing, 
quality control, supervision, costs, selling, preserves, jellies, 
mayonnaise syrups, fountain and bakers supplies, sauces, canned 
fruits, vegetables, meats, soups, other specialties. Available as 
General or Production Manager. Employed now but available 
on short notice. Adv. 502, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
Ni 


WANTED—To buy all or half interest in small Canning 
Plant, good condition, suitable for specialty packing. Price must 
be reasonable. Prefer plant in Tri-State area. All answers 
handled confidential. Adv. 49134, The Canning Trade. 


FOR SALE—SEED 


FOR SALE—Quantity of Pride Pea Seed. Good germination, 
Spergon treated, attractively priced, in good clean bags. W. N. 
Clark Co., 10 Gibbs St., Rochester 4, N. Y. 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


“Among the prettiest girls present was Brigadier- 
General Bluff,” wrote a young reporter in his account 
of a party. The next day he was called to the editor’s 
office. 

“What do you mean by writing stuff like that?” 
demanded the editor. 

“Well,” explained the reporter, “that’s where he 
was.” 


Harry: My girl gave me back my ring. 
Larry: You’re lucky. Mine got so fat she couldn’t 
get it off her finger. 


Bank Clerk: Can you identify yourself? 

Girl: Well, I’ve got a fascinating little mole on my 
right knee. 

Bank Clerk: That’s no good. 

Girl: How do you know? You’ve never seen it. 


A Scotch traveling salesman, held up in one of the 
Channel Islands by a bad storm, wired his firm in 
“Aberdeen, “Marooned here by storm. Wire instruc- 
tions.”” The answer said: “Start summer vacation as 
from yesterday.” 


Sailor: That’s the crow’s-nest madame. 
Old Lady: How lovely. Could I have a peep at the 
little darlings? 


Customer: “Bring me a bow] of soup, please.” 

Waiter: “Here is your soup, sir; is there anything 
else?” 

Customer: “Wait a minute. This soup is ice cold.” 

To test it the waiter daintily dipped his finger in the 
soup. 

Customer: “Here, here, can’t you test that soup any 
other way?” 

Waiter: “Certainly, sir. I could take off my coat, 
roll up my sleeves, and dip my elbow in, but what kind 
of a place do you think this is?” 


A party of tourists was visiting the wonders of 
West. They seemed unable to find words to express 
their impressions of the Grand Canyon until one 
“Down Easter” broke out with: 

“Golly, what a gully!” 


“Look, there’s a real old-fashioned girl. Her dress 
buttons all the way up her back.” 


“Nonsense. That’s her spine.” 


THE CANNING TRADE January 2, 1950 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 

lin Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ~~ Hoopeston, Ill. 
A XK. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 

BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F Hamachek Machine Co., Kewaunee, Wis. 
A K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. oe Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
BOX (Corrugated) SEALING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Comp. Hoopeston, III. 
A K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Comp, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A K. Robins & Co., Inc., Baltimore, Md. 

CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
food Mchy. & Chem. ow Hoopeston, Ill. 
A K. Robins & Co., Inc., Baltimore, Md. 

CAPPING MACHINES, Soldering. 

Food Mchy. & Chem. Corp. Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 

CHAIN ADJUSTERS. 

F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Core. Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, 
A. K. Robins & Co., Inc., timore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Comp. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Compene, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
La Porte Mat & Mfg. Co., Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md 


CONVEYORS, Hydraulic. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKERS, Continuous, Agitating. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


tlin Chapman Com: , Berlin, Wis. 
Chisholm-Ryder Co., esses Falls, N. Y. 
Food Mchy. & Chem. Corp., 


‘oopeston, Il. 
A. a Robins & Co., Inc., re 


Hi 
timore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., tno., Baltimore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., les., Be timore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 


F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Ne Mchy. & Chem. Corp., Hoopeston, III. 


. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Gempone, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ee Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Comp, Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. eg Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. eg = Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


Pa. 


Pa 


SEWAGE DISPOSAL SYSTEMS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. H. Langsenkamp Co., 


dianapolis, Ind. 


A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. C 


‘orp., Hoopeston, 


A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. C 


‘orp., Hoopeston, II 


A. K. Robins & Co., Inc., Baltimore, Md. 
TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp... Hoopeston, I. 
n 


F. H. Langsenkamp Co,, 
Lee Metal Co., 
A. K. Robins & Co., Inc., 


VACUUM PANS. 


anapolis, Ind. 
Philipsburg, Pa. 
Baltimore, Md. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Pillipebuse, Pa. 


WASHERS, Fruit, Vegetable. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
rlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


United Co., Westminster, 


Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Wo: 


rks, Inc. 


Berlin Chapman Company, Berlin, Wis 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., H 


loopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 


, Rochester, N Y. 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 


Morral Brothers, Inc., Morral, Ohio. 
United Co., Westminster, Md 


CORN COOKER-FILLERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Mchy. & Chem. Hoopeston, Ill. 


. K. Robins & Co., Inc., 
CORN CUTTERS. 


timore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 


A. K. Robins & Co., Inc., 


Baltimore, Md. 


United Co., Westminster, Md. 
CORN HUSEERS. 
Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., 


iagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, Ill 
Morral Bros., Morral, Ohio 


A. K. Robins & Co., Inc., 
United Co., Westminster, 


CORN SHAKERS. 


Baltimore, Md. 
Md. 


Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., 


iagara Falls, N. Y. 


A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Co 
Morral Bros., Morral, Ohi 
A. K. Robins & Co., Inc., 
United Co., Westminster, 


Hoopeston, Mi. 
Boltimore, Md. 
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WHERE TO BUY. 


CORN WASHERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 

Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, II. 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., ‘Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman y, Berlin, 
Chisholm-Ryder Co iagara Falls, N. Y. 
Food Mchy. & Chem. 
A. K. Robins & Co., Inc., Baltimore, M 


FRUIT CANNING MACHINERY 


Allan Iron & Welding Works, Inc., —— N.Y 
Berlin Chapman Company, Berlin, W: 
Chisholm-Ryder Co., Falls, 

Food Mchy. & Chem. Hoopeston, IIl. 

A. K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., _—— Falls, N. Y. 
Food Mchy. & Chem. “4 Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, Ill 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


lin, Wi 
Berlin Chapman Company, Berlin, 8. 
Berlin Chapman Co., Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, >. 
Food Mc! em. Co: ‘oopeston, Ill. 
AK. Robins & Co., Inc.  Battimore, Md. 


HARVESTERS 
H. D. Hume Co., Mendota, IIl. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagére Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Nl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md 


WASHERS. 
Berlin Chapman Com: ee; Berlin, Wis. 
Food Mchy. & am Hoopeston, IIl. 
A. K. Robins & tee. Md. 
United Co., Westminster, M 


PINEAPPLE MACHINERY 


Food Mchy. & | I. 
A. K. Robins & hes. ltimore, M 


PRESERVERS’ MACHINERY 


Mchy. & Hoopeston, 
Lengsenkamp Co., ndianapojis, Ind, 
a K. Robins & Co., .. Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


od Co., Gow Falls 
F. H. Langsenkamp Co. Ina, 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


‘a 


Food & Ch Hoopeston, Ill 
A. K. Robins & tee. id. 
SCALDERS. 


Berlin Chapman a y, Berlin, Wis. 

Chisholm-Ryder Co Falls, N. Y. 
qi Mchy. & Chem. Co 
A. K. Robins & Co., Inc., 


WASHERS. 


, Hoo yston, 
Md. 


Food Mchy. & Chem Comp. Falla, in. 
F. H. Co ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Co: , Hoopeston, tl. 

F. H. Langsenkamp Co., dianapolis, 
Metal Prod 


Lee Met ucts Co., Philipsburg, 
A. K. Robins & Co., Inc., Seltnoee. Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, >. 
Chisholm-Ryder Co., Niagara Falls, 

F. H. Langsenkamp Co. dianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Com any. Berlin, Wis. 
Mchy. & Hoopeston, 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baimore, Md. 


KETTLES. 
Food Mchy. & Hoopeston, 
Lee Metal Products Co., Philipsburg, Pas 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 
A Course in Canning 
The Almanac of the Canning easter 


BOXES, Corrugated or Solid Fibre. 


Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, NY. 
United Container Co., Philad elphia, Pa. 

David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 


American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 


HARVESTING EQUIPMENT 
Food Mchy. & Chem. Corp., Hoopeston, III. 
H. D. Hume Co., Mendota, ‘Ti. 


INSECTICIDES. 
Miller Chemical & Fertilizer Corp., Baltimore, Md. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 
Manufacturers & Merchants Indemnity Co., Cinti., O. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., Jose. 
Piedmont Label Co., ford, Va. 
_ son & Doeller Co., Baltimore, Md. 
er-Traung Litho., ‘Rochester, 


LABORATORIES, for Analysis of Goods, Etc. 


American Can Co., New York City 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New "York City. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., Leg 4 Haven, Conn. 
Michael-Leonard Co., Sioux Ci 
Northrup, King & Co., Minneceelie’ Minn. 
ea Co., 


Associated Seed Growers, Inc., see Haven, Conn. 
Michael-Leonard Co., Sioux City 
Northrup, King & Co., Ming Minn. 


Rogers Nl. 
F it. Woodruff & Sons, Inc. .» Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., aw Haven, Conn. 
Michael-Leonard Co., Sioux City, Ia 
Northrup, & 
F. H. We & Sons, Inc., , Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New Yerk, N. Y. 
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P fizer CHEMICALS: improve the 


@ Appetizing appearance sparks the initial 


sale. The smooth velvety texture of many 


processed cheeses is a direct result of the effi- 


cient emulsifying action of Pfizer Sodium - 


Citrate or Sodium Gluconate. 

The remembrance of delicious taste reaps 
many a repeat sale. Pfizer Citric and Tartaric 
Acids add a tongue-tingling tartness to jams, 
jellies and preserves that just balances the 
sweetness of sugar and enhances fruit flavor. 

Nutrition-conscious Mrs. America shops 
increasingly for health-building foods. To 


meet her demands, remember Pfizer as a 


January 2, 1950 


of many quality foods 


major source of the dietary — essential vita- 
mins. For further details on Pfizer Chemicals 
for the Food Industry please write: Chas. 
Pfizer & Co., Inc., 630 Flushing Avenue, 
Brooklyn 6, N. Y.; 425 North Michigan 
Avenue, Chicago 11, Ill.; 605 Third Street, 
San Francisco 7, Calif. 


Manufacturing Chemisls Fince 1849 
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H. WOODRUFF & Sons, Inc. 


Scod Growers Milford, Conn., Bellerose, L. 1. 


Atlanta, Sacramento, Dallas, Mercedes, Tex., Toledo 
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